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01: RSA Competition
A promotional illustration for ‘Triple Chcecker’, a fact-checking browser extension.The Royal Society for Arts in collaboration with Twitter challenged illustrators to 
create a campagin that utilises the internet and online spaces as a force for good. My campaign ‘Triple Checker’ fights against the spread of misinformation online, 
with the aid of its ironic mythical beast mascot.



My Project’s creative rationale



02: Foundations to a Print Brand
This project consists of a themed fashion collection, and its aim was to 
create the grounds for a successful print brand. The collection features two 
different interpretations of the theme ‘Vampires’ - one lighthearted and 
candy themed, cleverly named ‘Sweet Tooth’, and an opposite, darker side 
that depicts what a vampire might look like in the modern day.My Project’s creative rationale
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03: Kim Arnold Rebranding
A proposed rebrand for business marketing and branding consultant Kim 
Arnold. My illustrations depict how the client takes businesses lacking in 
charisma and reinvents them, effectively conveyed through the metaphor 
of untangling a knot.



04: Promotion: Business Card
A business card, but with a twist. 
I created this design to represent Pretty Wicked, a brand with a split 
half-cute, half-gothic aesthetic. Just like the brand concept, this business 
card design offers two opposite looks in one. When the tab is pulled, the 
card offers up a surprise.
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When the tab is pulled, a set of 
menacing fangs are revealed - highly 
contrasting to the innocent smile it 
appeared as before.

The back of the business card has a 
simplistic design, and serves the sole 
purpose of delivering customers to the 
brand website. The vagueness of the 
‘Make your choice!’ design effectively 
incites intrigue in the recipient and 
serves this purpose well.



04: Promotion: Promotional Item
Once again working with the brand’s overall concept, I created a 
promotional item that could allow a participant to enjoy the brand 
experience just by interacting with it. A fairly unique property of the hat is 
that it is reversible, and just by flipping inside out it becomes transformed 
into an opposite aesthetic. It also comes with a branded pin, which appears 
as a punkish safety pin on one side, and a branded logo pin on the other.
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