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Aces stand out

~ people find clowns
% reepy, especially considering their highly”
unusual characteristics: the dramatic wig
red nose, gaudy makeup and often
-oversized multi-colored clothing.

n phobias are fueled by the fact 1
lowns wear disguises and makeup, which
hides their true identity and feelings, said

ctfami Nader, a Canadian psychologist
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In seam pocket
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wire shape changing
wassbm ore softer curve

made shape in to A flowing curve
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curve stuylelines
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inzisable zip

invisable zip
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curve style lires
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curve stylelines

rolled hem




apen ended zip
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Superdry®

Superdry is a contempory brand that fouces on high quality prodt: o )
. The brand fuses janpanese -inpired graphics and vintage americéh w
il

with the british style.

B and James Holder created the Suy .In 200 jerdry/became a British succes story
. v was bhorn after an inspirtaion trip to Tokye . Julian began his story in the fashion industry with a

a clothing stall at cheltenham market, which turned into brand cult clothing . James background was with
experimenting with design and screenprinting aml euemuallv inmled the brand Bench.The two mixed their

styles and passion in to Superdry . The mix of iz ], ics and vi :5 along with
v and uraphics is apart of the Supe _\usnn.
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 BEGAN IN IN
CHELTENHAM SINCE THEN THE
HAS GAINED
BOTH RECOGNITION AND
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POPULARITY IN THE UK AND
OVERSEAS AND THIS UNDERPINS
THE GROWTH OF THE BUSINESS.

S WE HAVE SIX VALUES THAT DEFINE THE WAY THAT WE
DO BUSINESS:

PASSION, CREATIVATION, QUALITY,
FAMILY, INDIVIDUALITY AND FUN.

- .
£ Lp =

;H; = ™ 'rﬂli'll'INF.ﬂ.. -

e ]
J __.-;-| . '__: e 1)
o
&

v i BT -




ERz R (L7

upe

=10,
dry® Superdry Sweatshirts

£44.50

RESEARCH BOARD Cotton 74%, Polyester 26%
T e e i |

The Age Profile Of Our
Customers By Territory.

mmmmmmam m “m“

SD Game Day £

DD
Our Target Customer.
/-q [ our cust_omer': ;I‘y *\ /k\ \} Day Sweatshirt

— — Isfromabroad base . J,_-'

Is not defined by age, I8 35"‘?";:" I
it’s their attitude ‘ ity ey |
e | wantsaffordability |
Wa“l}t:l to hfeel amazing
sy | N they wear ([ SUBér
SRR %%ﬁﬁ )

Womenswear-
Our Focus.

> Maintain No1 position in

Nineties Half Zip

cum.ant cate.gory winners: SweatSh i rt
Iconic hoodies and sweats
> Grow market share in knitwear, £54.99

outerwear, tops and shirts, denim
> Bring in newness-this is key

1 |
. - > Apply our !eprmn:gs from-the:- iconic ( 5 i
&2 %, heartland-dispel ‘masculine’ brand myth - e

sun Island Crew Sweatshirt

= - .

£44.99 j‘) "") 4
superdry graphics \ '
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Superdry®

Market RESEARCH BOARD

£44.95

-

adidags »A~

Women Originals
Sweatshirt
£62.95

—— adidas

)

- { £420
A

Monogram Motif Cotton
Sweatshirt
£470

gURBERRYy

LOMNGON ENGLAND

Vintage
Check Detail
Cotton Blend
Sweatshirt
£420
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Ribbed Hems Ribbed Hems
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top stitch
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SqgWear Couture is a brand that focus on
pZa'-5'7ze and mc/m'iui;y . With an aim of
enﬂé/i@ everyone to ook and feel fabulous .
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