






























































S U S T A I N A B L E
S T R E E T W E A R

    S H O P  R E P O R T



F o u n d e d  i n  r e s p o n s e  t o  i n e q u a l i t y,  e n v i r o m e n t a l  c a t a s t r o p h e s ,  i t  i s  a 
b u s i n e s s  b u i l t  o n  t h e  b a s i s  o f  p u t t i n g  p e o p l e  &  t h e  p l a n e t  b e f o r e  p r o f i t . 

G e n d e r  n e u t r a l

O n e  o f  t h e  f i r s t  c a r b o n  n e u t r a l  c o m p a n i e s

D o n a t e s  5 0 %  o f  p r o f i t s  t o  ‘ c a r e f u l l y  v e t t e d  N G O s ’



MODEL + ATTITUDE + STATEMENT
=

S A L E S

$37
100% GOTS certified organic cotton 
10% of sales will be donated to GIRLS INC - 
an organisation focused on empowering &
educating the next generation of women.

MODEL + ATTITUDE + STATEMENT
=

S A L E S

MODEL + ATTITUDE + CAUSE 
+ ETHCAL PRODUCTION 

=
S A L E S



“Noah seeks to take a stand against 
many of the appalling practices of the 
fashion industry. Our clothes are made 
in countries, mills and factories where 
tradition, expertise and human dignity 
take precedence over the bottom line.”

“We donate portions of our profits to causes 
we believe in. We speak out on issues we 
find important, and try to help give voice to 
the people and organizations we care about.”

“We believe in doing things our own way, 
with conviction, according to principles 
we determine ourselves. That’s the defi-
nition of punk rock to us, and we’re inter-
ested in the endless ways people from 
all walks of life manifest this attitude.”

“We’ve also priced it affordably for the consumer but sti l l  high enough
to pay the factories well, which translates to fair wages for their staff.” 

“They’re hard-wearing, tough tees that can be washed over
 and over without losing their shape or density. They’re knitted and sewn in 
Los Angeles, a small step toward our goal of producing goods domestically.”

“Made up of the waste yarns 
from other cotton productions.  
The weight, hand feel, and durability 
make this tee an instant modern classic.”

£52



“We as producers need to take the small steps of producing products differently and as consumers, 
we need to buy less things and keep them longer. If you don’t care about responsible consumption 
that’s OK too. You can rely on the fact that it will be one of the best basic tees you’ve ever owned.”

E N V I R O N M E N T A L L Y  &  E T H I C A L L Y 
C O M M I T T E D  +  S T O N G  A U T H E N T I C  V O I C E 
+  H E R R I T A G E  +  T R I C K L E   D O W N  R A N G E S





E N V I R O N M E N T A L L Y 
C O M M I T T E D 

+
 

S T O N G 
A U T H E N T I C  V O I C E 

+

T R I C K L E   D O W N 
C O N C E P T U A L  R A N G E S



E XC LU S I V I T Y  =
C U R R E N C Y



Research suggests that authen-
ticity & exclusivity are key driv-
ers within the streetwear industr y 

Authenticity  -                       Go back to 
the roots of Superdry, exposing the herritage 
through unapologetic branding and logo mania.

Exclusivity   -                  Fewer products be-
ing produced and releassing them at limit-
ed drops. This also goes hand in hand with 
the hot topic fashion and climate change. 



For the consumer side, some of the monogram’s 
allure stems from a kind of sartorial tribalism. 
Recent unfortunate incidents, from blackface to in-
sensitive keychains to runway nooses, have intro-
duced a values element into the style equation. 
One might choose to rock—or not to rock—a 
logo based on questions of politics or culture, 

and not just taste.





Original monogram 
looks cheap and out-
dated - Clearly not 
pattern matched. 

Appears to be more 
aimed at the tween 
market. 

Gucci  x  Trevor Andrew collab

Brought the two different markets to-
gether for a bigger customer pool.

Style is relevent to their target market. 



J a p a n e a s e 
s t r ee t  s ty le  -
Going back to the super-
dry roots for an authentic 
endorsement of herritage .







Classic ribbed inside collar

R e f l e c t i v e 
stitch detail



Super dry monogram 
woven nylon fabric























































































MILLINERY




























