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Coastal Observatory Poster 
Brief

Generate a series of posters that 
advertise an event at Lincoln’s 
Coastal Observatory. Use your 
research to pick a theme for 
your posters. Include the dates, 
location and contact details.

Rationale

From my research I decided 
to focus my posters theme on 
seaside arcades and the vibrant 
atmosphere associated with this. 
I created neon light style posters 
that use vibrant colours and 
clearly link to neon lights found 
in arcades.



Magazine Brief

Produce a small magazine 
combining two personalities you 
have researched into and portray 
these personalities through the 
design as well as written content 
and imagery.

Rationale

The two personalities I combined 
both liked travelling, food and 
art. I used different colours to 
separate the two personalities 
and chose colours that suited 
them. As well as generating my 
own content and photos I also 
created illustrations linking 
places such as New York and 
Italy. 



Branding and Magazine 
Advertorial Brief

Brand/ re-brand a food item 
inspired by associated memory 
and present this as a double 
page advertorial. Generate a 
target audience and own content 
images.

Rationale

After doing questionnaires 
with various people I chose to 
look at peoples associations 
with pineapples. The younger 
generations mentioned Pina 
cold cocktails while the older 
generation mentioned pineapple 
upside down cake. From this I 
decided to brand a company that 
did everything pineapple such as 
pineapple recipes. 



Divine Magazine Brief

Produce a magazine that 
explores the given theme of 
Religion. You should consider 
religion in the widest sense of 
the word. Generate your own 
written content and images for 
the magazine.

Rationale

After considering religion in 
many ways I decided to look into 
the idea of cults as a religion and 
the ways and meanings behind 
many famous cult suicides. 
When designing the pages of 
the magazine I wanted to create 
a distorted and abstracted feel 
to represent the darkness of 
the subject. I used warped and 
different size text as well as 
distorted images to do this. 



Vinyl Cover Brief

Investigate and gain a deep 
understanding of the music 
industry and its various design 
related functions. The target 
audience for this project will 
be determined by the music 
genre of your chosen song. 
Based on your track selection 
and transcribe lyrics, design and 
produce an interpretive vinyl 
outer sleeve (front and back) and 
a Vinyl centre label. 

Rationale

I chose a song by the band 
VISTAS called Sign Language 
and after looking through the 
lyrics and meanings behind the 
song I decided to focus on the 
two themes of love and sign 
language and tried to combine 
these within my vinyl cover 
design. I created three versions 
of the cover and managed to 
get feedback from the band 
themselves who preferred the 
top design with the three figures, 
they said: “I think that keeps our 
aesthetic but puts a twist on it…
awesome job”.



Penguins Children’s Cover 
Award Competition

Wonder by R.J. Palacioz 
Produce a book cover design 
for your chosen penguin book 
cover for the penguin book cover 
competition.

Rationale

Staring Eyes 
Throughout ‘Wonder” Auggie 
(the main character) is fully 
aware of the stares he recieves 
from adults and children alike 
due to his unique face. I focused 
on this idea of staring eyes as 
well as the vibrant ending of the 
book as I didn’t want it to appear 
negative when overall the book 
is positive. I used a quick printing 
method to create the eye image 
on the cover and this method has 
also allowed me to depict it as a 
children’s book.
Identity
There is a strong sense of 
identity within ‘Wonder’ and 
Auggie in particular throughout 
the book is allowed to become 
more himself when he makes 
friends. Other characters are 
also seen to develop their own 
sense of identity. To express this

theme of identity I looked at the 
design of thumbprint and how 
that is unique to the individual 
similar to the way Auggie is also 
unique within the story. The 
idea of the hand came from the 
children in the book not wanting 
to touch Auggie but nearer the 
end of the book they are seen 
high-fifing and making friends 
with him, the hand represents 
this joining.



My Car Details App Icon

I was asked by Stuart 
Murgatroyd to design an App 
Icon for an app which he is 
currently developing. The app 
is on details of the users car. 
He liked the idea of using a car 
image on the icon so I decided to 
create a line drawing of the front 
of a car with the app name next 
to it. The icon will also feature 
within the app itself. 



Mock Websites

I was also casually asked by 
Stuart Murgatroyd to create a 
few mock up website designs for 
a potential website he wants to 
develop later on. The brief was 
very open as he wanted to see 
varied ideas. 
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Music Platform

A documentary, information and 
entertainment music platform. 
Aim: To bring younger audiences 
to unheard music from around 
the world, new forms of music, 
Avante Garde, the experimental, 
etc. through a mixed-genre 
schedule of innovative content. 

Rationale

I decided to create a 
documentary, information and 
entertainment music platform, 
called TUNED, that brings a 
younger audience to unheard 
and new musical bands and 
experiences. Introducing mixed 
genres from across the world. 
The website is a music platform 
where users can explore new 
world music of different genres 
as well as create playlists and 
listen to radio broadcasts and 
catch up on TV programmes and 
podcasts.
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Social Media Campaign for 
Torchbearer

Torchbearer wanted some 
new, fresh and inspiring social 
media advert designs to attract 
potential clients and advertise 
what they do.

Rationale

In keeping with Torchbearers 
brand style I kept the blue 
banners as a strong style theme 
throughout. As well as the 
design I came up the the advert 
streamlines trying to keep them 
short and catchy. As well as 
flat design I also created some 
animated ads for their social 
made campaign these can be 
seen on my Instagram (hlw_
design).



Torchbearer Billboard 
Adverts

While working with Torchbearer 
Interactive they asked me to 
create a range of billboard 
ideas that they have up around 
Manchester. 

Rationale

They are in keeping with 
Torchbearers brand style and 
values. I created flats and 
animated billboards.



Torchbearer Website

In keeping with their website 
Torchbearer wanted a series 
of new pages to add to their 
website to display their work and 
also feature blogs.



Torchbearer Mobile Apps 
Brochure

To advertise their services 
torchbearer wanted a brochure 
on mobile apps in particular to 
give to existing and potential 
clients.



Smart Billboard Adverts

While working at Torchbearer, 
Smart recognised some of my 
work and asked me to also create 
some billboard designs for their 
company. 

Smart also asked me to create 
them a new social media 
campaign. So I created a series of 
animated adverts for their social 
media these can be seen on my 
Instagram (hlw_design).

Rationale

The digital billboards are located 
in Manchester and flick through 
a series of adverts so I had to 
create something that a viewer 
could read within the ten second 
frame it was shown. 



Smart Logo Adaptation

Smart liked a series of 
illustrations I did and asked if 
I could rethink there logo in a 
similar style for them to use 
on social media. There original 
logo is very simple and abstract 
where as they felt this made 
their logo come to life. 



Kirklees Youth Alliance App

The app allows school students 
view and attend events during 
the half term. The brief required 
an app and website for users 
as well as a dashboard for 
organisers and admin. This 
brief was part of charity work 
of Torchbearer Interactive for 
Kirklees Council.



Audit App

This audit app allows a 
business to gain feedback from 
customers. Originally the app 
was made for a specific company 
however Torchbearer didn’t like 
the original designs and asked 
me to redesign it. They also 
asked that it could be flexible, 
to do this I kept the designs 
very simple allowing a brand to 
change the accent colour to suit 
their brand.



Audit Dashboard

A dashboard was needed for the 
Audit app to view the results 
from the questions. They wanted 
it to be kept simple and icon 
based so it was easy to navigate 
and quickly view and compare 
results in tables and graphs.



Design Portal

A company asked Torchbearer 
to build a design portal that they 
could use with clients to track 
the progress of their design 
work easily. 



Flux8

Flux8 is a game built by 
Torchbearer with the University 
of Huddersfield and Canal 
Studios.

Flux8 Advert Banners & 
Billboard

They had little advertising 
material for the game and 
wanted to boost its attention via 
social advertising and billboard 
advertising.

Flux8 Website

As well as advertisements I 
also tweaked and added extra 
information to the Flux8 
website. No flat designs were 
ever made for the website it 
was all done straight away with 
HTML and CSS so to tweak it 
I had to tweak the CSS. I also 
added a section at the bottom 
showing the game could be 
played on a Nintendo Switch 
with a video element.



Mock Dashboard Designs

I set myself a personal brief to 
create a series of dashboard 
screen designs to practise my 
design skills and hopefully 
enhance my knowledge of Adobe 
programmes whilst doing it.



FaceTime Recruitment 
Website - Mock Brief from 
LittleAgency, Leeds.

When applying for a work 
placement for LittleAgency in 
Leeds they asked me to complete 
a mock brief to see how I would 
react to a brief. 

Brief

A website for FaceTime Recruit-
ment Agency. The differentiator 
between them and a normal 
recruitment agency is the pro-
files will be based around videos 
and it will have a community feel. 
Candidates (people) upload their 
profiles with a video and clients 
(company) have to login to view 
candidates.



The Emotive Dance Suite

I was asked by Alex Taylor to 
create some artwork for a cd he 
had composed. He liked the idea 
of limited colour and a ballet 
theme, with e neat professional 
finish.



Wakefield Hockey Club

Wakefield hockey wanted a 
series of social media images 
ready to post as well as content 
that was editable for the future 
without the need for any adobe 
software. To do this I made to de-
signs fairly simple to make it eas-
ier for them to edit it, meaning all 
they have to change in the future 
is the text and images. These 
can now be found on Wakefield 
Hockey clubs Facebook and 
Instagram.



Fantasy Go

Fantasy Go is an American 
fantasy football service. They 
wanted to make it easier for 
people to understand their 
current site and how to go 
through the process of making 
teams etc. They asked me to 
create an infographic page 
and banner to go through the 
process in steps matching the 
style of their current site.



Flexo - University Brief from 
Elmwood

Flexo is a wearable bracelet 
technology that can detect 
senses of pain within your body. 
It is aimed towards sporty and 
active people. It is particularly 
helpful with sports pains and 
injuries to relief the users pain. 
Although simple the Flexo logo 
includes the type and illustration 
style all in one. In keeping 
with the brands character 
illustrations the text also has the 
slightly off black key line. The 
logo itself is very versatile as it 
can be used as the full ‘Flexo.’ 
or just the ’F.’. The flexibility of 
the logo means it can be used in 
various ways on various sizes.



Flexo - University Brief from 
Elmwood

The key style of the brand is 
the black key lines and these 
are used in the character 
illustrations with the coloured 
sections slightly off. These 
illustrations feature across the 
brand within the app, website, 
advertisements and packaging.



Flexo - University Brief from 
Elmwood

The Flexo website is to advertise 
and inform customers about 
Flexo and how it works as well as 
allow them to order their own.
The app is linked to the Flexo 
wearable bracelet and records 
areas of pain as well as controls 
the bracelet in relieving peoples 
pain.



Flexo - University Brief from 
Elmwood

The Flexo advertisements would 
be placed in relevant areas 
where the target audience could 
be found. For more impact full 
wall posters can be effective 
in catching attention. These 
poser advertisements could be 
situated on gym walls or sports 
centers.
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Astute Rail Logo & Branding

Astute Rail is a business that 
specialises in telecoms, electrical 
and civil engineers for the 
railways. Being a new start-up 
business they wanted a logo and 
branding style designing. The 
logo can work flexibly in three 
different layouts.

Logo 1 Logo 2

Logo 3



Astute Rail Logo & Branding

The brand colour scheme not 
only refers to the rail industry 
but also differentiates it from 
other competitor companies. 
The logo can work in various 
colours. 
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Astute Rail Logo & Branding

As well as a brand style guide I 
also created business cards for 
them so they could see how all 
their brand elements can come 
together.



Astute Rail Business 
Presentation

As well as a branding and logo 
Astute Rail asked me to design a 
presentation they can send out 
to clients to win their business.



2BU Support Group

2BU is a support group based 
in Wakefield for Adults with 
learning disabilities/ autism who 
identify as LGBTQ+. As pro-bono 
work I worked with the group to 
create the poster. The support 
group members came together 
to create the idea of how they 
wanted to represent the group. 

Group for Adults with Learning Disabilities/ 
Autism who identify as LGBTQ+

Every second
Thursday 

in the Month

WF1



Clique - Drinks Brand

Clique is a drinks brand inspired 
by drugs. The graphics explore 
the effects of drugs such as LSD, 
Weed and Magic Mushrooms. 
Each drink has its own character 
whose names derive from 
slang terms used for the drugs 
themselves. It’s an ‘edgy’ drinks 
brand aimed at groups of girls 
that like to socialise and have 
fun. The brands vibrant energy is 
expressed through the graphics 
and flavours.



Clique - Drinks Brand

Clique advertisements - posters, 
website and social media.

Social Media short Adverts

https://youtu.be/b4yOoT9Ef1Q

https://youtu.be/uWpscTVb9JU

https://youtu.be/hyNkD9c2Lb4



Brief from PS Website 
Design, Leeds.

Create visuals to promote a 
competition for Seabrook Crisps 
to win a box of 
crisps across the following 
digital touch points: Facebook, 
Instagram, A website 
competition landing page, A 
promotional email for existing 
newsletter subscribers.

Instagram Adverts

https://youtu.be/_pD4pXLAThc

https://youtu.be/eOfa8-qFdv8

https://youtu.be/lSAkloIkOmE

https://youtu.be/NnP6SoyiALU

https://youtu.be/Bidph-Fd8ys



Animated Link

https://youtu.be/wor-e2FaELw

Facebook Adverts

For all the social media advert 
designs they can either work as 
flats or also animated versions 
which I created for each.



Promotional Email & 
Landing Pages

The idea is any flavoured 
Seabrook Crisps can be used to 
promote the competition.

XD Link

https://xd.adobe.com/
view/885eb445-3d00-
46e9-7f16-5384300978cb-
fe6f/?fullscreen&hints=off



OLM Ekonomi &  Förvaltning

Logo design for a Swedish finance 
company. The idea of the symbol 
part of the logo is meant to 
represent charts and graphs as 
well as the ‘OLM’ of the name. The 
client asked for the Swedish flag 
colours to be used.



Identify Digital

Email signature designs for 
Identify Digital. The went with 
design one. They were looking for 
a few ideas to look at and wanted 
something a bit differnt but also 
matched their new branding.



Phone Number	 07305 790092
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Instagram		  hlw_design


