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Coastal Observatory Poster
Brief

Generate a series of posters that
advertise an event at Lincoln’s
Coastal Observatory. Use your
research to pick a theme for
your posters. Include the dates,
location and contact details.

Rationale

From my research | decided

to focus my posters theme on
seaside arcades and the vibrant
atmosphere associated with this.
| created neon light style posters
that use vibrant colours and
clearly link to neon lights found
in arcades.
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Magazine Brief

Produce a small magazine
combining two personalities you
have researched into and portray
these personalities through the
design as well as written content
and imagery.

Rationale

The two personalities | combined
both liked travelling, food and
art. I used different colours to
separate the two personalities
and chose colours that suited
them. As well as generating my
own content and photos | also
created illustrations linking
places such as New York and
[taly.

ART & TRAVEL,

Favourite art and museums in London and New York




Branding and Magazine
Advertorial Brief

Brand/ re-brand a food item
inspired by associated memory
and present this as a double
page advertorial. Generate a
target audience and own content
images.

Rationale

After doing questionnaires

with various people | chose to
look at peoples associations
with pineapples. The younger
generations mentioned Pina
cold cocktails while the older
generation mentioned pineapple
upside down cake. From this |
decided to brand a company that
did everything pineapple such as
pineapple recipes.

It’s not just a fruit! Are your kids 5 oge ot

It's much more
than that!

welovepineapples.com!

METHOD INGREDIENTS
v

1
pineapple chunks
v Vacupice
v

juice

v

“T AM OBSESSED WITH THE SWEET
AND TANGY PINEAPPLE FLAVOUR"

“T Love PiugappLes!
PROBABLY THE MAW
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Divine Magazine Brief

Produce a magazine that
explores the given theme of
Religion. You should consider
religion in the widest sense of o s r N K@j?/
the word. Generate your own / T u N
written content and images for
the magazine.

A
Rationale

After considering religionin
many ways | decided to look into
the idea of cults as a religion and
the ways and meanings behind
many famous cult suicides.
When designing the pages of
the magazine | wanted to create
a distorted and abstracted feel

to represent the darkness of ASOLA {

the subject. | used warped and
different size text as well as TE
distorted images to do this.




Vinyl Cover Brief

Investigate and gain a deep
understanding of the music
industry and its various design
related functions. The target
audience for this project will

be determined by the music
genre of your chosen song.
Based on your track selection
and transcribe lyrics, design and
produce an interpretive viny|
outer sleeve (front and back) and
a Vinyl centre label.

Rationale

| chose a song by the band
VISTAS called Sign Language
and after looking through the
lyrics and meanings behind the
song | decided to focus on the
two themes of love and sign
language and tried to combine
these within my vinyl cover
design. | created three versions
of the cover and managed to
get feedback from the band
themselves who preferred the
top design with the three figures,
they said: “| think that keeps our
aesthetic but puts a twist on it...
awesome job”.

VISTAS

" SIGN LANGUAGE




Penguins Children’s Cover
Award Competition

Wonder by R.J. Palacioz

Produce a book cover design

for your chosen penguin book
cover for the penguin book cover
competition.

Rationale

Staring Eyes

Throughout "Wonder” Auggie
(the main character) is fully
aware of the stares he recieves
from adults and children alike
due to his unique face. | focused
on this idea of staring eyes as
well as the vibrant ending of the
book as I didn't want it to appear
negative when overall the book
is positive. | used a quick printing
method to create the eye image
on the cover and this method has
also allowed me to depictitas a
children’s book.

ldentity

Thereis a strong sense of
identity within ‘Wonder’ and
Auggie in particular throughout
the book is allowed to become
more himself when he makes
friends. Other characters are
also seen to develop their own
sense of identity. To express this

theme of identity | looked at the
design of thumbprint and how
that is unigue to the individual
similar to the way Auggie is also
unigue within the story. The
idea of the hand came from the
children in the book not wanting
to touch Auggie but nearer the
end of the book they are seen
high-fifing and making friends
with him, the hand represents
this joining.
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My Car Details App Icon

| was asked by Stuart
Murgatroyd to design an App
Icon for an app which heis
currently developing. The app

is on details of the users car.

He liked the idea of using a car
image on the icon so | decided to
create a line drawing of the front
of a car with the app name next
toit. Theicon will also feature
within the app itself.




Mock Websites

| was also casually asked by
Stuart Murgatroyd to create a
few mock up website designs for
a potential website he wants to
develop later on. The brief was MockWebsite
very open as he wanted to see : : _ _

;! i < = & -~ — Vestibulum col:anfio_ ultrlce_s tempus.
Val'led |dea5 - - - - b Icr;t:dgiz:ellrx]itjl:slacuhs:psum sit amet

S J Vestibulum commodo ultrices tempus.

Integer luctus iaculis ipsum sit amet
condimentum

MockWebsite.com Home  About Services ContactUs

Vestibulum commodo ultrices tempus.
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Mock Websites

I was also casually asked by T e

Stuart Murgatroyd to create a
few mock up website designs for
a potential website he wants to
develop later on. The brief was
very open as he wanted to see MockWebsite
varied ideas.

MockWebs ite Home  About

Services Contact Us

Vestibulum commodo ultrices tempus.
Integer luctus iaculis ipsum sit amet
condimentum,
Vestibulum com,
Integer luctus ia
condimentum,

modo ultrices tempus.
culis ipsum sit amet

Vestibulum €ommodo ultrices tempus.




Music Platform

A documentary, information and
entertainment music platform.
Aim: To bring younger audiences
to unheard music from around
the world, new forms of music,
Avante Garde, the experimental,
etc. through a mixed-genre
schedule of innovative content.

Rationale

| decided to create a
documentary, information and
entertainment music platform,
called TUNED, that brings a
younger audience to unheard
and new musical bands and
experiences. Introducing mixed
genres from across the world.
The website is a music platform
where users can explore new
world music of different genres
as well as create playlists and
listen to radio broadcasts and
catchupon TV programmes and
podcasts.

Discover Tuned Favorites
in unheard world music

Let’s Get
Started

ccccceccce

Let’s Get
Started
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Social Media Campaign for
Torchbearer

Torchbearer wanted some
new, fresh and inspiring social
media advert designs to attract
potential clients and advertise
what they do.
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brand style | kept the blue b b

banners as a strong style theme ——
throughout. As well as the
design | came up the the advert
streamlines trying to keep them
short and catchy. As well as

flat design | also created some
animated ads for their social
made campaign these can be
seen on my Instagram (hiw_

design). g t ())

JAVA? We Love Building Games! Affordable Without the
Not your cuppa? Compromises.

We are fluent in man

TORCHBEARER
01484 483028
torchbearer.dev




Torchbearer Billboard
Adverts

While working with Torchbearer
Interactive they asked me to
create a range of billboard

ideas that they have up around
Manchester.

Rationale

e

Need an app?

\We buid amazing apps
hat don't break the

They are in keeping with
Torchbearers brand style and
values. | created flats and
animated billboards.

)

Affordable Without the
Compromises.

We design and buld apps that
won't break the bank.

TORCHBEARER

% 01484 483028
& torchbearer.dev

s

Affordable Without the
Compromises.

We design and build apps that
won't break the bank.

TORCHBEARER

% 01484 483028
& torchbearer.dev




Torchbearer Website
In keeping with their website QUPVP\‘}QRK
Torchbearer wanted a series

of new pages to add to their
website to display their work and
also feature blogs.
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Torchbearer Mobile Apps
Brochure

To advertise their services
torchbearer wanted a brochure
on mobile apps in particular to
give to existing and potential
clients.
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Smart Billboard Adverts

While working at Torchbearer,
Smart recognised some of my
work and asked me to also create
some billboard designs for their
company.

Smart also asked me to create
them a new social media
campaign. So | created a series of
animated adverts for their social
media these can be seen on my
Instagram (hlw_design).

Rationale

The digital billboards are located
in Manchester and flick through
a series of adverts so | had to
create something that a viewer
could read within the ten second
frame it was shown.

SMMRT

ENERGISE YOUR
SOCIAL MEDIA!

The app that creates, schedules and
‘posts content so you dont have to.

TRY [T FREE NOW

SMMRT

Who’s managing your
social media campaign?

TRY IT FREE FOR 60 DAYS

SMMRT

SUPERCHARGE
YOUR SOCIAL MEDIA!

The app that creates, schedules and
posts content so you dont have to.




Smart Logo Adaptation

Smart liked a series of
illustrations | did and asked if

| could rethink there logo in a
similar style for them to use

on social media. There original
logo is very simple and abstract
where as they felt this made
their logo come to life.




Kirklees Youth Alliance App

The app allows school students
view and attend events during
the half term. The brief required
an app and website for users

as well as a dashboard for
organisers and admin. This

brief was part of charity work

of Torchbearer Interactive for
Kirklees Council.




Audit App

This audit app allows a

business to gain feedback from
customers. Originally the app
was made for a specific company
however Torchbearer didn't like
the original designs and asked
me to redesign it. They also
asked that it could be flexible,
to do this | kept the designs
very simple allowing a brand to
change the accent colour to suit
their brand.
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Audit Dashboard

A dashboard was needed for the
Audit app to view the results
from the questions. They wanted
it to be kept simple and icon
based so it was easy to navigate
and quickly view and compare
results in tables and graphs.

Fish &Chips

11 86% 73% 94%
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°®
®

LOGO

Restaurant1  Restaurant2

Fish & Chips
11 86% 73% 93% 94%

Break Type Percentages .

0 4 s

o 0 2 o 7 @ % 10

Fish & Chips
11 86% 73% 93% 94%

©0 06060067

© 0 0



Design Portal

A company asked Torchbearer
to build a design portal that they
could use with clients to track
the progress of their design
work easily.




Flux8

Flux8is a game built by
Torchbearer with the University
of Huddersfield and Canal
Studios.

Flux8 Advert Banners &
Billboard

They had little advertising
material for the game and
wanted to boost its attention via
social advertising and billboard
advertising.

Flux8 Website

<Play Now on Nintendo Switch?>

As well as advertisements |
also tweaked and added extra
information to the Flux8
website. No flat designs were
ever made for the website it
was all done straight away with
HTML and CSS so to tweak it
| had to tweak the CSS. | also
added a section at the bottom
showing the game could be
played on a Nintendo Switch
with a video element.

Play NMow on

Mintendo
Switch?®

torchbearer.dev/flux&




Mock Dashboard Designs

| set myself a personal brief to
create a series of dashboard
screen designs to practise my
design skills and hopefully
enhance my knowledge of Adobe
programmes whilst doing it.

Statstics

Statistics
Graph 1

»
2




FaceTime Recruitment
Website - Mock Brief from
LittleAgency, Leeds.

FaceTime Recruiting

When applying for a work
placement for LittleAgency in
Leeds they asked me to complete
a mock brief to see how | would
react to a brief.

Brief

A website for FaceTime Recruit-
ment Agency. The differentiator
between them and a normal
recruitment agency is the pro-
files will be based around videos
and it will have a community feel.
Candidates (people) upload their
profiles with a video and clients
(company) have to login to view
candidates.
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The Emotive Dance Suite

| was asked by Alex Taylor to
create some artwork for a cd he
had composed. He liked the idea ,
of limited colour and a ballet DANCE SUITE
theme, with e neat professional S

finish.

THE
EMOTIVE DANCE SUITE

403 | Preludo
4.11 | Amoreaprima vista.
741 Primo appuntamento.
3.53 | LaSalleda ballo.

4.40 | Primo ballo
9.37 | Viaggio

6.11 | Ultimo ballo
Finale/Partenza




Wakefield Hockey Club

Wakefield hockey wanted a
series of social media images
ready to post as well as content
that was editable for the future
without the need for any adobe
software. To do this | made to de-
signs fairly simple to make it eas-
ier for them to edit it, meaning all
they have to change in the future
is the text and images. These

can now be found on Wakefield
Hockey clubs Facebook and
Instagram.

PERFORMANCE TRAINING
STARTS 6TH AUGUST

MEN
Thursday 8:00-9:30

WOMEN
Tuesday 8:00-9:00

SEASON 20/21

WAKEFIELD MENS FIXTURES - WEEK 18
SATURDAY 20TH MARCH
Huddersfield Wakefield

Huddersfield Wakefield

SUNDAY 21TH MARCH
Huddersfield Wakefield

Huddersfield Wakefield

YORKSHIRE CUP
THISWEEKEND -

%
STARTS SATURDAY @ 10:30

LADIES 1st XI v BEN RHYDDING LADIES

V=i $
DONCASTER LADIES v LEEDS LADIES
SHEFFIELD HALLAM v MENS 1st XI

LEEDS MENS v DONCASTER MENS

FINALS ON SUNDAY

WAKEFIELD

s

HUDDERSFIELD

Saturday 10th - 2:00

JOIN-THE
GREEN ARMY

FOR

HOCKTOBERFEST

19th"October 7:30

(R

- MENS SQUAD ANNOUNGEMENT
JOHN SMITH (S 6?3 \
JOHN SMITH Po
JOHN SMITH
JOHN SMITH
-JOHN SMITHE- &
JOHN'SMITH

JOHN SMITH
JOHN SMITH

Al

JOIN THE
GREEN ARMY

FOR

*EVENT?

17th-July 7:30

£10

National Friendship Day

4TH AUGUST

JOIN THE
GREEN ARMY

EOR

PRE SEASON DRINKS

21st September 7:00pm

£5

SATURDAY 7th SEPTEMBER

MENS 5th XI'v MENS 6th XI - 9:30am
(HOME)
BELPER LADIES v LADIES 1st XI - 1:15pm
(AWAY)
BEN RHYDDING MEN v MENS 1st XI = 3:00pm
(Away)

SUNDAY 8th SEPTEMBER

JUNIOR TRAINING STARTS 9:00am ONWARDS
MENS 3rd XI v DONCASTER MEN- 2:30pm
(HOME)

JOIN THE TEAM

20/21 SEASON




Fantasy Go P0)

Fantasy Go is an American
fantasy football service. They
wanted to make it easier for
people to understand their
current site and how to go
through the process of making
teams etc. They asked me to
create an infographic page
and banner to go through the
process in steps matching the
style of their current site.

e Set Up Concierge Teams

DOWNLOADAPP  MARKETPLACE Hi,

HOW IT WORKS

e Set Up Concierge Teams

©

Set Up Concierge Teams

e Set Up Concierge Teams

Hiring an Analyst

=)

Checking your Lineup

LOG ouT

HOW IT WORKS




Flexo - University Brief from
Elmwood

Flexo is a wearable bracelet
technology that can detect
senses of pain within your body.
Itis aimed towards sporty and
active people. It is particularly
helpful with sports pains and
injuries to relief the users pain.
Although simple the Flexo logo
includes the type and illustration
style all in one. In keeping

with the brands character
illustrations the text also has the
slightly off black key line. The
logo itself is very versatile as it
can be used as the full ‘Flexo!

or just the 'F. The flexibility of
the logo means it can be used in
various ways on various sizes.

Elexo.

Eleno®

Rlenok

Elexo?




Flexo - University Brief from
Elmwood

The key style of the brand is
the black key lines and these
are used in the character
illustrations with the coloured
sections slightly off. These
illustrations feature across the
brand within the app, website,
advertisements and packaging.




Flexo - University Brief from
Elmwood

The Flexo website is to advertise
and inform customers about
Flexo and how it works as well as
allow them to order their own.
The app is linked to the Flexo
wearable bracelet and records
areas of pain as well as controls
the bracelet in relieving peoples
pain.
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Flexo - University Brief from
Elmwood

The Flexo advertisements would
be placed in relevant areas
where the target audience could
be found. For more impact full
wall posters can be effective

in catching attention. These
poser advertisements could be
situated on gym walls or sports
centers.

Flexo.

FIXTHE PAIN

FIXTHE PAIN

Flexo.

FIXTHE PAIN

Flexo.

FIXTHE PAIN




Astute Rail Logo & Branding Logo 1 Logo 2

Astute Rail is a business that
specialises in telecoms, electrical
and civil engineers for the
railways. Being a new start-up
business they wanted a logo and A
branding style designing. The A -‘
logo can work flexibly in three ——
different layouts. AR

— ASTUTE RAIL

Logo 3

=2 ASTUTE RAIL




Astute Rail Logo & Branding

The brand colour scheme not
only refers to the rail industry
but also differentiates it from
other competitor companies.
The logo can work in various
colours.

X

ASTUTE RAIL
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Dear Sir/Madam,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In dignissim faucibus
eros id sodales. Orci varius natoque penatibus et magnis dis parturient
montes, nascetur ridiculus mus. Donec facilisis elementum sem id faucibus. Ut
hendrerit tincidunt rhoncus. Ut orci est, posuere cursus nulla at, ullamcorper
vestibulum dolor. Vestibulum ante ipsum primis in faucibus orci luctus et
ultrices posuere cubilia Curae; In hac habitasse platea dictumst. Ut at tellus
arcu. Nam pellentesque, tellus quis maximus elementum, massa arcu lacinia
nulla, sed facilisis neque sapien et enim. Nunc nisi arcu, sagittis eget molestie
vel, ultricies lacinia elit. Pellentesque semper massa non ante vehicula, non
sagittis arcu efficitur. Pellentesque habitant morbi tristique senectus et netus et
malesuada fames ac turpis egestas. Donec non sagittis enim.

Ut suscipit venenatis neque, et imperdiet leo tempor eget. Nulla rhoncus dui

ut posuere malesuada. Ut ante neque, tincidunt et ultrices a, aliquet et purus.
Suspendisse sed lorem rutrum, suscipit arcu sit amet, accumsan nulla. Aliquam
lacus eros, mollis a pretium id, ornare id elit. In ultricies ligula id diam tempus
sagittis. Aliquam iaculis turpis eu sodales dignissim. Curabitur arcu mi, fringilla
ut lacus sed, luctus blandit leo.

Vestibulum et posuere neque. Donec ac odio sed lacus auctor semper ut
euismod augue. Pellentesque ac sollicitudin magna. Nullam commodo nunc
ac tincidunt convallis. Donec convallis rhoncus erat, sed consectetur neque
sagittis eu. Donec velrisus a ex varius pellentesque eget eu purus. Fusce
tempor erat ac maximus semper. Curabitur vel eros magna. Nulla commodo
felis eget risus interdum pretium. Proin ornare ut sapien quis auctor. Phasellus
ac aliquet justo. Aliquam semper ipsum neque, vitae tincidunt leo lacinia id.
Aliquam vitae quam tellus. Etiam sed ullamcorper augue, at viverra tortor.
Morbi imperdiet fermentum dui, non commodo risus tristique nec. Mauris et
Jjusto sed orci consectetur scelerisque eget non risus.

Praesent vel justo turpis. Sed dapibus tristique felis, eget venenatis metus
scelerisque sed. Morbi sit amet libero tempor, bibendum libero sed,
scelerisque ipsum. Proin enim purus, consequat vitae varius non, bibendum
vitae enim.

Kind Regards

ASTUTE RAIL

CivilEngineer
John Smith

John Smith
Address Line 1
Address Line 2
Postcode

County
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Astute Rail Logo & Branding

As well as a brand style guide |

also created business cards for
them so they could see how all

their brand elements can come
together.

Civil Engineer
John Smith

& johnsmith@gmail.com @&

J 00000 000000 0
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Astute Rail Business
Presentation

As well as a branding and logo
Astute Rail asked me to design a
presentation they can send out
to clients to win their business.

ASTUTE RAIL

Project Management

Project management thiough GRIP 4-8 stages,
subject o requirement

Awealth of experience manacing multdisciline
projects. through allGRIP stages.

Provision of ite Supervision frecuired

Strong processes forste reporting

Keen cost management

= Efective communication with clients - periodic.
reporting. attendance at cient meelings.

Setting out and management of KPIs

Management of AP Process including
Pandback supsot

The Astute Rail Team

Aclose ki, al-encompassing management tearm, covering a vast

disciptines working with and for major raitway companies. Astiong

Management packages can be bulll o sul requirements.

Key Services

= Bidsand Tercer support

= Profct Mamigoment

= Constrction Managamant

= Planning & Frogramme Management Services. inclucing PG

‘Simple and offoctive processes

Construction Management

= Constuction and technical loadorship and support
for projects across all disciplines speciied

®  Practicaland orecutable solutions

= Steatiendance to support effectve runing of
the project

= Usison with client counterparts to overcome.
ssues and further the project

= Colisboration with planners and project managers

to enable effective management of works

London to Corby Electrfcation

North West Electrfcation Projoct

Overground North London Line Re-signalling

Thamesiink KOz recorirol and FTN Upgrade.

HSi Eloctrical services to Signal Rooms and
Rooms.

Hst Installation of Points Heating
HSt Phase 2 Commissicring Supporl
Management of uparade at Ashford [ECC

Project management roles in majorrailway companies.
such as Siemens Thales & Network Ral spanning
25 years

Bids & Tenders

Price buld ups that can be utilsed to run eficient
and profiable projects

Concis and workable tender programmes

Correspondenco wih Cliont for TQ sito walk outs.
‘and ofher ey tender communications.

= Allendancoat Tonder Interviews.

& Strong subject knowledge to support realistic and
robust tender submissions

Available 1o work on a full planner bass or as consultant

forissues eg.change control/claim management
Working with either P5 or Microsoft Project

Our programmes aim to support projects and be
avallabie as  useable document for all.

Our programmes supprt change control aid
Construction maragement and provie a stong
‘overview of the project progress.

Cost forecasting also available

Previous experience has included

Bids and Tender Suppot
Projoct Management

Construction Management

Planning & Programme Management Services,incluing PG

proj

Simple and effectve processes



2BU Support Group

2BU is a support group based

in Wakefield for Adults with
learning disabilities/ autism who
identify as LGBTQ+. As pro-bono
work | worked with the group to
create the poster. The support
group members came together
to create the idea of how they
wanted to represent the group.

[ ]
roup for Adults with Learning Disabilities/
Autism who identify as LGBTQ+

WF1 e

r—/

s

Every second ( .
Thursday A

in the Month { ‘

@2Buwakefield

2buwakefield [




Clique - Drinks Brand

Cliqueis adrinks brand inspired
by drugs. The graphics explore
the effects of drugs such as LSD,
Weed and Magic Mushroomes.
Each drink has its own character
whose names derive from

slang terms used for the drugs
themselves. It's an ‘edgy’ drinks
brand aimed at groups of girls
that like to socialise and have
fun. The brands vibrant energy is
expressed through the graphics
and flavours.

rushed Mango
(40%), P (35%), Pressed
Pineapple (20%), Squeeze of Lemon (5%).

Fantasise with Alice the Magic Mushroom




Clique - Drinks Brand

Clique advertisements - posters,
website and social media. F]

Fantasise, dream and explore Clique’s

Social Media short Adverts B

https://youtu.be/b4yOoT9EFf1Q
https://youtu.be/uWpscTVb2JU
https://youtu.be/hyNkD9c2Lb4




Brief from PS Website
Design, Leeds.

Create visuals to promote a
competition for Seabrook Crisps
to win a box of

crisps across the following
digital touch points: Facebook,
Instagram, A website
competition landing page, A
promotional email for existing
newsletter subscribers.

Instagram Adverts

https://youtu.be/ pD4pXLAThc
https://youtu.be/eOfa8-qFdv8
https://youtu.be/ISAklolkOmE
https://youtu.be/NnPé6SoyiALU
https://youtu.be/Bidph-Fd8ys

visit our WEBSITE!

For your chance to WIN

Mj
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visit our WEBSITEI

@ Instagam.




Facebook Adverts
For all the social media advert
designs they can either work as

flats or also animated versions
which | created for each.

Animated Link

https://youtu.be/wor-e2FaELw

/ For your.chance to WIN - &>
a box of Seabrook's Crisps >~ G

o fLAlgg, A

el

& p |
@@* -




Promotional Email & Ry

1S
2y

Landing Pages

The ideais any flavoured
Seabrook Crisps can be used to
promote the competition.

XD Link

https://xd.adobe.com/
view/885eb445-3d00-
46e9-7f16-5384300978cb-
fe6f/?fullscreen&hints=off

HOME FLAVOURS + BUY OUR CRISPS + WIN! FAQS

ENTER NOW

HOME FLAVOURS + BUY OUR CRISPS + WIN! FAQS

For your chance to win...

ENTER NOW

R e fyue

AT Y

Tell us what you love about Seabrook Crisps

on social media
Seabrook Crisps TELEPHOME Priuacy Policy
Duncombe Sireet 01274 546405
Bradford Unsubsciibe

Yorkshire EMALL
BOESAS infofiseabroakeisps.com




OLM Ekonomi & Forvaltning

Logo design for a Swedish finance
company. The idea of the symbol
part of the logo is meant to
represent charts and graphs as
well as the ‘'OLM’ of the name. The
client asked for the Swedish flag
colours to be used.

OLM

EKONOMI & FORVALTNING

OLM

EKONOMI & FORVALTNING

Il

OLM

EKONOMI & FORVALTNING

OLM

EKONOMI & FORVALTNING




Identify Digital

el ignature designs for

Identify Digital. The went with Recipients =
design one. They were looking for sublect i
a few ideas to look at and wanted

something a bit differnt but also

matched their new branding.

identify

LIAM WEBSTER
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Recipients Recipients

Subject Subject

identify
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Phone Number 07305 790092
Email hannahwainwright20@gmail.com

HANNAH WAINWRIGHT Instagram hIW_deSign



