Hi! | am Georgia Holden. | consider
myself to be a multidisciplinary
creative with interests and skills In
mMany branches within graphic design
and beyond the aesthetics into how
people actually behave and interact.
At the most basic level, 1 like to draw,
and | like to tell stories.

Go on. Have a nosy at some of my work.



Thrive
RSA Student Design
Awards Commended

Thrive is a communal food hall & kitchen, tackling

social and environmental issues such as food poverty,
unemployment, mental & physical health problems,
isolated communities & food waste. | created the concept,
systems design and visuals for this project, and have been
commended by the RSA for this project:

A very strong well designed presentation of a complex
system with a clear purpose and vision for a strong system
intervention.. the presentation came across as very
genuine. Well donel!

- The RSA Student Design Awards 2019/20 Jury
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THE PROBLEM

THE PROCESS

THE SOLUTION

A record high of 1.6 million food parcels were given to people
in the UK this past year'. But hunger is not an issue of lack of
resources - there's more than enough food to feed everyone
- itis actually a logistics issue, o much so that 1/3 of all food
produced is wasted”
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Through my research, | found that people are often too

thrive is on attractive communal food hall and kitchen set

ashamed to use food banks due to the stigma
them’,therefore getting the right people the right help can be
difficult. 1 looked at the alternative options to food banks and
found FareShare Yorkshire* which collects surplus food to give
to charities that cook meals for those in need. | also found that
some apps* had been created to redistribute restaurant food
that would otherwise be thrown away at the end of each doy,
but these were for-profit and not for getting the food to those
in need.

These meals can be given to those
in need of food help, where they can
enjoy warm food and company -
where people can thrive

Up P y in the Ruddocks store in Lincoln,
where people in food poverty would want to come to cook and.
eat warm, quality, nutritious meals together, made from surplus
food that has been saved from going to waste. Eating and
cooking together are proven to have mental benefits, and are
key human social activities that are being lost in the food bank
system. thriwe is a place of leisure and support that everyone
deserves, because going through hard times should not mean
that you are treated like o second-class citizen

Surplus food is transported to a
venue to cook fresh, nutritious
meals with

itps{/t00g00d1090c0uK/en-gb
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system research

FOOD BANK SYSTEM

SYSTEMS TACKLING FOOD WASTE

RELEVANT LINCOLN CHARITIES

Food banks are the current system for helping those in need
of food. | have looked into how their systems work to see:
how they could be enhanced, specifically into how Lincoln
Community Larder works!

@ They receive donations of food from both individuals
and larger collections from places such as supermarkets,
with expenses being either fund-raised or donated by
indlviduals and businesses, or through corporate partners.

@9 The food received at the food bank is then sorted by
volunteers to check that its n date, and to store it away in
boxes untilits needed

@9 Professional bodies (such as YMCA, Citizens Advice,
Addaction etc) identify people in need of food help

r them to the larder with a voucher for 3 days

emergency food.

@9 People exchonge their voucher at the larder for their food.

This system, which was originally set up as a temporary
system for emergency use only, is becoming strained
under the increasing pressures of ever more people
needing food help.

There are only two major
sources of food for people
in need in Lincoln, ourselves
and the Foodbank

“pareshare FareShare Yorkshire is  part of a network
reStare of regonal cenes across the UK thatare
entially a ‘community of

&8 YMCA Lincolnshire - work with people of all ages and
backgrounds in a variety of different ways to support
local to make them into places where

e fighting the same issues: hunger, food
insecurity issues and food waste” They redistribute surplus
food across the region to help tackle food poverty. They source
quality surplus food from food retallers, receive these food
dellveries every doy at their warehouses run by volunteers, and
then redistribute the food to over 270 charities, schools and
ccommunity groups across Yorkshire. They allow community
groups to sign up to receive weekly orders of food from them
10 cover their main food needs.

Too Good To Go work with 2916 partner stores.

across the UK to help them to reduce their

waste by delivering their delicious leftover

TooGoodToGo  f00d t0 potential new customers®. They run

an app that allows people to buy food from
local businesses at a lower cost as it's surplus food that would
otherwise be thrown away. For example, when a large batch
of soup is made, not all of it may be sold at the end of the day
and so i’s better for the business and the environment that
instead of throwing it away, t's sold to other customers.

Goodr provides a logistics platform for
GGEODR  businesses to donate their surplus food, so

that they can deliver it to non-profits, helping
individuals and communities in need. They coordinate the
collection and distribution of the food donations, as well as
providing a dashboard for businesses to track their donations,
measure their community impacts, see their real time tox
savings and analyse waste trends".

people truly belong. The main areas that they work
in are: Day Care, Youth Work, Emergency Overnight
Accommodation, Housing and Training, whilst also
running Retail, Conferencing and Climbing facilties to
help fund their services in Lincolnshire®.

@8 Lincoln Foodbank - part of The Trussel Trust network
of food banks that provide 3 days emergency food.
This foodbank is a project funded by local churches and
community groups, working together towards stopping
hunger in the local area

&8> The FISH Project - support families who are struggling
to provide food for their children during the summer
holidays by giving them free vouchers to use at local
shops and businesses. The funds raised reimburse the
shops for the goods they have made available”

@8 Mint Lane Cafe - provide a social space for eating,
where everything they serve is made from food that
would otherwise go to waste. They receive donations
from local businesses and sell affordable, nutritious
meals s well as creating a supportive community
space.

itp//waew Incolnordercook/how-(00d banks-workphp
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the thrive

THE BUILDING

3 hiipsy/toogoodtogocouk/en-go
4 hiiosy/goodrco/goodr-tech/

wvenue

INTERIOR PLANS
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More than 100 shops and commercial units stand empty
in central Lincoln' A lot of these are in the busiest areas of
the city, such as the High Street. That is why the abandoned
Ruddock’s store on the upper High Street was chosen as the
thrive venue; it's an architecturally beautiful and structurally
sound building that's been left unused for years now, but was
once loved and appreciated by the local community?. This is
why it is important to re-purpose it in a way to give back to the
community, and make it a lively, productive place once more,
which thwiwe will achieve in re-using the building.

The interior of the old store Is very spacious, but also with lots
of character. The ground floor would be used as the communal
food hall, with long benches for everyone to sit at together
(promoting soc activity), along with other recucled furmture

to fit in with the industrial k The
lighting would be warm and slightly muted to creule a re|uxvr\g,
cosy atmosphere. There would be lots of plants and greenery
as this is also associated with health and well-being, alongside
having many other benefits such as increasing air quality,
reducing stress and anxiety, and improving concentration and
productivity’.

The first floor would accomodate the kitchen, which would be
large, modern and clean to meet the demands put on it. There
would be extensive island counters for cooking classes,

and all of the equipment needed to create quality meals. The
Kitchen would also have the industrial-modern cesthetic, as this
is a popular style that can easily be created on low budgets
whilst also being functional

The second floor would be a place to house the offices, as this
Is out of the way of the rest of general activities. The back of
the building is where all of the food would be stored, as this
would be easier access in terms of the logistics of deliveries.
All of the furniture, equipment and interior decorations would
be donated, hand crafted by volunteers, or funded by the
corporate partners and sponsorships.

See the image to the right for an idea of the interior design
plans, showing what the thriwe food hall on the ground floor
would look like from inside.

If someone were to provide a
place like [thriwe] in the city
it would be ideal

The Ruddocks store Is very central as its on the High Street,
which mokes it accessible in terms of logistics, and for the
customers who use it. ts also near to the other charities that
would be part of the charity network, as well as near a lot of
shops, independent businesses, restaurants and residential
areas; all of which would be sources of food donations, making
logistics cheaper and the environmental impact of vehicle
use a lot lower. As well as all of this, it means that people who
need food help, aren’t treated like second-class citizens

- being pushed into a place out of the popular public areas
and out of the sight of the general public - but are rather
incorporated into the rest of society as they deserve, eating
in o desirable food hall alongside the lovely local restaurants -
as equals.
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arget andience

THE STATS

THE PROBLEMS FACED

PERSONIFICATIONS - PRIMARY RESEARCH

Around 22% of people in the UK are below the poverty line'
with1in 50 households having used a food bank in 2018-2019.
1/5th of food bank users were single mothers and 38% of
people were unemployed and seeking work?. Poor mental
health affected more than half of all households using food
banks.

Total Food Bank Users

Unemployed (not seeking or
not able to work)

Unemployed (seeking work)

Employed (in work)

The stats only tell half of the story, not the personal, emotional
and financial struggles that these people o through. There
are many reasons why people may find themselves having
to use food banks, but these are not typically understood by
the general public, partly because of stereotypes and stigma.
'e main causes that lead to food bank use are: sudden loss
of income (typically by benefit penalties or delays, or job
loss, or sudden unanticipated costs), low salaries and higher
prices (many salaries can't cover the costs of heating bills,
rent and other necessities, and with food prices rising, this
leads to people having to make cuts somewhere), unable
o work (due to health issues, disabilities or mental liness
etc) and abandonment (being kicked out of a family or
household situation and left to fend for oneself, or leading to
homelessnessy”

Total Food Bank Users

Single women

with children

Couple with dependent children

Single men

Robert, 37, is a single man of white, British origin. He came:
from a working class background and was never too interested
in school, his interests were more in making people laugh and
caring for people. He only managed to get a few of his GCSE's,
but through his hard work he got a job s a carer at @ nursing
home. He spends most of his time at work with the residents

at the care home, and is usually very tired when not working,
often not having the energy for much else. His social life has
taken the toll of the lack of free time, and alongside the stress
from the job, this has lead to his mental health deteriorating.
The care home has begun to make cuts due to a lack of
funding, and now that the winter months are approaching,
Robert s struggling to balance the bills, often leading to him
having to make the choice between eating or warmth, a choice
that no one in our society should have to make.

Tracy, 54,is a single woman struggling with recent disability
due to an accident ot work. She is now having to rely on
benefits as her source of income, but the delays in her receiving
her money have caused her to become behind on most of her
payments. In order to catch up with these, Tracy is having to
take short-cuts at the detriment of her health and well-being,
for example, not buying basic toiletries and skipping meals.

She never learnt how to cook and doesn't have the facilies

or confidence to do so, therefore the meals she does have

are often unhealthy, cheap ready meals that aren't fresh or
nutritious. Living on her own, she is quite lonely, but can't afford
to do any social activities. She wants to feel useful and more
included in society.

These personifications exemplify my target audience, and were
inspired by my interview with Joan Bennet, Volunteer Organiser
at Lincoln Community Larder, as well as the Real Stories

by Lincoln Community Larder, which tell the stories of their
customers - the local people in Lincoln who need food help.

Tiipsy/Ulfoctora/economy/poverty-Uk-gude-focts-and.-figures/

Ing-poverty-food-bork-use-study-finds
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thrive system design

GETTING THE FOOD TO THE PEOPLE

Local businesses &
Restaurants

Charities such as
Lincoln Foodbank

Supermarkets such

aeat

Individual's
donations

Food that expires
first is taken to the
volunteer chefs in the
thrive kitchen

Donations to thrive

Donated money goes

People with vouchers
may exchange them
for a meal at thrive

Donated food is
sorted and stored by
volunteers at thrive

towards logistics and

venue upkeep.

Donated food is

by volunteers
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thrive branding

THRIVE’S PERSONALITY

THRIVE'S VISUAL STYLE

THE RESULT

donated foods.

People eat together to enjoy warm
food and supportive company in

a beautiful environment that they
deserve, boosting their mental and
phusical health so that they thrive.

@

Our Aim

thrive aims to create a relaxing, communal experience
for those in our society who don't typically get to retreat
somewhere to enjoy themselves, or meet new people in an
attractive environment. We are tackling food insecurity, food
waste, food poverty, unemployment, isolation and mental
health issues by providing a supportive space where people
can build skills and relationships over food activities. We believe:
that everyone deserves to thrive, not simply just survive.

Our Values:

@ community
&8 support & Guidance
@8 Health & Well-being

Our Language

We strive to provide a warm, welcoming, non-judgemental
service, and this is reflected in our tone of voice across

our branding. We want to make people feel good about
themselves, cnd so we're friendly, supportive and fun. We're
and forward-
lhmkmg, TR R ideas, visual style and
services that we provide. For example, the ‘thrive tribe' is o
loyalty card service for people who may need to regularly use
thrive, but the language, visuals and tone of voice used makes
it on attractive, supportive and exciting thing to be part of to
combat people feeling ashamed for needing food help.

our Logo

thrive is an enabler to help people to flourish in ther life, and
this is represented in our logo, where the font Blenny Black

is used because of its strong, energising and beautiful letter
forms. The word s not copitalised in order to appear friendlier,
more youthful and approachable, so as not to deter the

target audience.

4

The letters are auto-spaced as the typeface is naturally set, so
that the letters are tightly together, some overhanging others in
away that fits neatly. The space around the logo should be the
same value os the width of the stem on the '

Our Colour Palette

The main components of the palette are blue, magnolia and
orange, with extra shades of these to provide more versatile
illustrations. The colour palette is fun and colourful to promote
the personality of the brand, but not too bright and contrasting
50 as to make it feel relaxing, trustworthy and mature.

x<z0

=358

Our Typography

The typeface used for the logo, Blenny Black, is also used
sparingly in main headings. The main typeface for headings,
subheadings, body copy, captions etc. is Quicksand. This font
was chosen to compliment Blenny Black for its simplicity in
the sans serif letter forms in contrast to the decorative serifs
in Blenny Black, and it feels friendly whilst also being very
functional and legible.

Blenny Black
Quicksand Light
Quicksand Regular
Quicksand Medium
Quicksand Bold

Our lllustration Style

Our llustrations are composed of geometric vectors, using
simple shapes as the basis to build the more complex shapes
Simple line-work and flat shading is used to compliment this
style and bring more versatiity to the visuals.

thriwve // cultivating community

interactions

HOW THE AUDIENCE INTERACT WITH THRIVE

Charities can refer people
in need of food help to
thrive and give them a

thrive offers a place
where people can learn
to prepare and cook food
together in the kitchens.
with the volunteer chefs

thrive meal voucher

Individuals in need of food help can
refer themselves to thrive and go
through an assessment process to
receive a thrive meal voucher

thriwve // cultivating community

People with a voucher can
9o to the thrive food hall
to exchange the voucher for
a comforting, hot meal

thrive can refer people to
other charities if they're
also in need of other
specific support

thrive’s serviees

THRIVE MEAL VOUCHERS

THRIVE COOKING CLASSES

thrive’s cooking classes and
volunteering opportunities can give
individuals valuable employment
skills, which may help them to get a
job in the future

thrive vouchers can be exchanged
for a healthy, fresh meal that
individuals can enjoy in a real,
modern community atmosphere,
that feels more luxurious than a
regular charity food hall

THRIVE TRIBE CARDS

Through my research, | found that food banks usually give
vouchers to people through a referral or assessment system
that then allows them to exchange these vouchers for their
emergency food.

This is how thriwe would work, but through a large network

of charities that can share information and give referrals.
thrive vouchers are for hot meals to enjoy with a supportive
community of other people, whereas other food bank vouchers
are for a package of emergency food to take home and eat
alone. Since thrive vouchers are exchanged for one single hot
meal, multiple vouchers can be given to individuals depending
on the assessment of their particulor situation.

| do think a better way
would be if [surplus food]
was used, and actually used
to make meals.

Cooking classes would be run by thiwe volunteer chefs in the

thrive kitchen, to give people a social activity that s also a

valuable life skill.

Many of the people who use food banks don’t cook, which is
one reason why the Lincoln Community Larder don't want any
more basic ingredients like cans of chickpeas? - their customers
don't know what to do with them. These are people who are

in poverty, and the simple skl of knowing how to cook using
the basic ingredients would be extremely helpful in the way
that they would be able o buy the row ingredients (which are
tupically cheaper than ready meals) and to buy food in bulk,
which helps to save money. As well as being cost-effective,
cooking s far healthier as they're getting a variety of fresh
ingredients and nutrients, rather than the preservatives and
lack of nutrition in most ready meals,

Cooking together can also provide a means of sociol
interaction that a lot of these individuals are lacking. Its also

@ means of being productive and learning a new skill. All of
which, combined can contribute to a better mental health and
better life prospects

For individuals that may need to regularly return to thriwe for
food help, they can apply for o thrive tribe card, allowing
them to have top-ups of vouchers on the card to exchange for
hot meals. The idea of the ‘thrie tribe’ also gives a sense of
community, that theyre @ part of something desirable, rather
than feeling like they'e relying on something, which should
reduce the stigma and shame of needing help.

[on cooking] | think it’s also
often a lack of knowledge
of what to do with the food
that you’ve got.

itp://sewincolnorde o uk/vouchers php
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funding, support & community

CORPORATE PARTNERSHIPS AND SPONSORSHIPS

DONATIONS & VOLUNTEERS

CHARITY NETWORK

Many food banks and food charities have corporate partners
and sponsorships. Companies that often work with food banks
and the like are Tesco, Unilever, Waitrose and ASDA, and these
are companies that thriwe would partner with or be sponsored
by to help to provide financial support. Supermarkets would
also provide their surplus food and collection boxes for
shoppers to donate their food to thrive. The financial support
from the corporate companies would go towards upkeep of
the food hall and kitchen, logistic costs, promotions, campaigns
and any extra food that needs purchasing.

Corporate partners,
sponsorships and donations

Supermarket partners,
sponsorships and donations

Local business partners,
sponsorships and donations

Lincoln’s food banks and most other food charities rely
heavily on donations and volunteers to keep the charity up
and running. In thrive’s systems, food donations would be
received to stock up the kitchen, and money donations would
be used for promotions, logistics costs, campaigns and upkeep
of the food hall and kitchen.

Volunteers are needed for collecting and transporting food
sorting and storing food, cleaning the food hall and kitchen,
cooking in the kitchen, providing cooking closses and other
support. Volunteering with thriwe can give people who are
struggling for employment valuable work skills, which could
help to get them a job in the future. thwwe-users can volunteer,
but they must be supervised by non-thriwe-users to ensure the
security of information, clients and stores of food

Individual people’s donations
of food and money

thrive would be part of The Lincoln Food Partnership which
links o wide range of City food activities as well as tackling
problems of food security, the environment, food waste, food
poverty and obesity

thrive would also work with Lincoln's food banks to share
excess food where one place may be lacking, and to monitor
and tackle the local food poverty together:

thrive would work with other local charities such as Shelter,
Fareshare, Addaction, YMCA Lincoln, Nomad, Rethink Mental
lliness, Lincoln Samaritans, Mind, Prince’s Trust, Nacro, Lincoln
Against Poverty, to receive referrals of people in need of food
help, and also so that thriwe can refer thive-users to the
appropriote additional support they may need.

Individual voluntary work

Links to charity, sharing food
and information in a network

T Hips/incolnfoodporinershpwerdsresscom)/ who-we-ore/



Hop

Elmwood Student
Competition Shortlisted

The brief set by ElImwood Studios, The Future - Today!’,
asked for a concept for a use for portal technology, and
appropriate design touch-points such as packaging.

Hop is an efficient alternative for school travel, and an
essential accessory in any young family’s life by providing
them with the option to send their child to any school in
the world. Want your child to learn French in a nursery in
Paris? Hop can make it happen.

Link to Hop’s website: https://xd.adobe.com/
spec/875b944a-692a-4eef-4ed8-ede9ba89fec2-flea/

Link to Hop’s mobile app: https://xd.adobe.com/view/
ecc45b85-ece9-4760-557d-eflc3b7482c4-9af5/
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Make Sheffield

Eleven Design Work
Experience Project

Make Sheffield was a concept that Eleven Design had

set me the task of bringing to life through branding it,
completely from scratch. Make Sheffield is the place to
find all creative workshops and classes in Sheffield, from
flower arranging to ceramics, embroidery to metal-work,
baking to willow-weaving.

| researched and compiled together all of the workshops
and independent makers/creatives in Sheffield that held
them, designed the logo, icons and visual style, before
applying it to the website design and even the idea of
creating a craft festival around it.
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make, learn &
do for you

Make Sheffield presents to you a range
of topnotch workshops, led by locol
experts, for you to fry your hand at.

search 100's of workshops...

printmaking to pottery...

nost popular workshops in Sheffield

ut Print- Flora & Fauna Flower
Arranging Weekend

3 Hours £120 2 Days
op on Friday 6th  Next workshop on 3rd - 4th July
from 10:00 - 16:00

special offers for summe

freshen up your creative skill palette with these hand-pic|

e i G - @ B

i

The Make Festival 2020: L

what you need to know
published September 2019

Tor, odit evenda volorer umquae aut labo.
Et eate dolor am, explantotam iliquidus cus.
Pa volupta eperionsequo optam eos eos
alitiatur, ut in pre velendeniet velibus et
fugit receseque minvelia nulparum imil enis
sariant re ped quate est expelia nulpari con
eume plit et aut alit harcius fibusan daeptat
ut mil et aut lab ipsunt restium vent.

Oceus, nis ipsumenis simus ipis magnim ius-
dam nonsentiunt facesci minciaecatis vent
perero quiatemod maiorep recate sinulpa
quate poreculpa et volorernatur aut recat il
inum ene nones aut rereper umenimi nctota
sincimil iusdam faci officiis earia nonsecae
nist, si opta sus comnis auf ex ex est, nobis
repel molor accat et quam aut volorerro
maxim liquian temporrum ant fuga.
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elicabo. Nomet aruptatusda sam, te venisit
aut et undi officient esfis poresirum ent,
auda necturio consequi de et volupta sus
dolore ped et venisi occae corae sim fuga. photo of The Make Festival 2019

book tickets now

The Make Festival merch

be sure to grab these limited edition ifems before they're all snapped up
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Sheffield’s best workshops,
all in one place

find 100's of wonderful workshops in each category
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ART CHILDREN & FAMILY COOKERY FLOWER ARRANGING
ENING
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FURNITURE MAKING GIFTS & GIFT- GLASS & METALWORK JEWELLERY &
& WOODWORK WRAPPING COSMETICS
PHOTOGRAPHY SCULPTURE & TECHNOLOGY TEXTILES
CERAMICS

brush up your art skills

check out some of the bestselling art workshops in Sheffield

Introduction To Oils
Learn the b of oil painting with

- i 4 G = @ P

are you a maker, a
teacher, a dreamer?
reach a wider audience
by listing your workshops
and classes with us.

certified top dog

by registering as one of our Make Sheffield workshop
providers, we can take care of the hassle and:

é advertise your classes to a wider audience
ﬁ add your workshop listings to our booking system
Cé register you as an official Sheffield Maker

offer you a slot at Make Festival Events

5 give you speciol reots liks worl LR EREIEES

the cherry on top:
it’s totally free to do.

list a workshop now

say hi to our Sheffield Makers

take a look at the profiles and listings of some of our
workshop providers

L R
Richard Matthews
printmaking

Lewis Brown
technology

looking for something specific?

search fextile workshops...

top-notch textile workshops

sort by: price  durafion skill Level date category

showing 67 workshops

Sleepy Fox Needle
Felting Workshop
with Leanne Ford
£35 2 hours
Needle felt and natter along
at the Blue Moon Cafe on
Tuesday evenings every two...
find out more

Embroidery Class
For Beginners

| with Seiko Walker

£60 3 hours
Always wanted fo |

beautiful art of

P N

Seiko Walker s

textile artist

Hi I'm Seikol Through my Masters in
Textiles at Sheffield Hallam University, |
have developed passions in embroidery,
fashion, knitting and mixed textile art.

I now teach at the university as well as
running workshops from my studio.

contact Seiko
seikotextileart@gmail.com

Two Day Textile
Short Course
with Seiko Walker
£40 2 hours
Always wanted fo learn the
beautiful art of textiles? Be
expertly guided through...
find out more

‘ workshops 4 @ teach .o ’n

Embroidery Class For
Begmners

hosted by
Seiko Walker

price pp: £60
duration: 3 hours

next workshop: Saturday 3rd
August 13:00 - 16:00

> more dates

> more about the mak

book a place

see whcf others have made in this w

more workshops by this maker

- Let’s Weave -
Evening Class
/ with Seiko Walker
> £40 2 hours
Always wanted to learn the
beauifulort of weaving? Be
.

she voirors o Y/ @ P

CO
us

email us
contact@makes|

call us
tel. 0114 200 0112

Make Sheffield
Unit 4

Industrial Estate
Industry Lane
Sheffield

S3 1AR

social media

6e0

nd us a message below.

type your message here...

send

<5

thank you!

we'll be sure to get back to you as sool

Ao\ Make Sheffield teaching discover
a7 about list your workshop  gift vouchers
3 Terms Of Service booking system special offers
> " "
FIEo Privacy Policy

i 4 G = @ P

s

news

what's going on in the creative circle of
Sheffield you may ask? well that's what
Make Sheffield news is for!

The Make Festival 2020:

what you need to know
published September 2019

Laborro veligni finvelest
pa invelesto con reicta
con est eosam, que es
non nost quis voloris cus
etum aliquos aperem il
ium laut aperfer ecerferum
solupti tempore pedut
ut exces eossuscid erf
er erum erferfe rup tistis
provid exerion con num
sumquiam voluptafin...

read more >

top stories

Sheffield’s street artists

published June 2019

Make Sheffield teaching discover
= about list your workshop gt vouchers
Terms Of Service booking System special offers

AR CToTTTT " VNS e T

search

e Sheffield

try ‘painting workshops’

shops by category

- b ¥

ART CHILDREN & FAMILY COOKERY FLOWER ARRANG!NG

E“ ~ m % ( /»—g % § )
FURN\TURE MAKING GIFTS & GIFT- GLASS & METALWORK JEWELLERY &

/OODWORK WRAPPING COSMETICS

Make Sheffield teaching discover
about list your workshop  gift vouchers
O Terms Of Service booking system special offers
>

o Privacy Policy
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Flyer Newsletter Club

Make, Learn
& Do For You
Make Sheffield presents to you
a range of fop-notch workshops,

.
o
freshen Ul o=2 |

RRilplette == |

led by local experts, for you fo fry
ur hand at.

e
lake Sheffield
3n 14.4K 212
l llllllllllllllllll
" yourhand

Dee6d

.........................
 Reoch o vider oudionce by

nnnn offeld.co.

Posters Banners

’ Sew You
capture brush up let’s make Sew You W L
a new our skill something Wanna Learn A Ne ogk.“cmn%,earn
4 . A New Skill ew Skill, Huh?
creative paleﬂle beau“fUI h ed Ao\ Discover top-notch workshops led by
passion Huh? b i

www.makesheffield.co.uk

top-notch workshops e by Sheffeld's expert makers. top-notch workshops led by Sheffeid's expert makers. top-notch workshops ed by Sheffed's expert makers.
www.makesheffield.co.uk www.makesheffield.co.uk ‘www.makesheffield.co.uk

Discover fop-notch workshops led
by Sheffield’s expert makers on
www.makesheffield.co.uk

Festival Brochure Festival Brochure




Seedling

Dragon Rouge
Firestarters Entry

Seedling is an eco-friendly, yet stylish and ‘instagram-
able’ baby products brand. Through my research, | found
plenty of eco-friendly baby products, but no eco-friendly
baby brand that acts as a cohesive umbrella to all of
these products, like Mamas & Papas does. Seedling fills
this gap in the eco-friendly market, whilst being modern
and current with its online presence.

The name and visual style of the brand comes from the
sustainable packaging, which contains seeds embedded
within the recycled paper that can be planted to grow
various herbs and flowers.
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Who we are

. An innovative producer of stylish, eco-
friendly baby products

. A warm and welcoming brand that
facilitates a community of eco-conscious,
young parents

. A platform for a new kind of sustainability
that is attractive and accessible

Our motto

‘nurture their future’

This phrase encompasses our brand promise
to deliver sustainable products that are
better for babies and the environment, so
that we can provide them with a safer early
development, better opportunities and a
healthier planet to inherit.

seedling

Our website

This is where you can buy seedling’s eco-friendly

baby products and find out more about the brand.
The seedling website also provides a platform for

like-minded individuals to be part of seedling s
where they can share their parenting stogi
friendly tips, write posts as well as c

like them. This encourages the co,

seedling want to create and nu,

Giftcard

Our branding
Tone of voice

Our tone of voice is warm and welcoming to reflect that
we're a trusted, safe pair of hands to nurture your babies
future. We're also friendly, relatable and stylish, and we
prove that this can go hand-in-hand with sustainability.

We're youthful and empowering, encouraging anyone
to do anything, and we're there to help along the way
with our community spirit reflected in our ‘social seedling’
platform for our customers to read and make posts and
start conversations.

Name and logo

seedling

seedling

Our name is inspired by the fertilised egg in a womb.
being a little seedling that grows into a baby, which wil
then grow and sprout into the future generation. It also
takes its inspiration from nature and the environmental
impact we all have. We can sow the seed for a better
future, one in which we can all thrive, and this can start
right from birth.

The logo encompasses these ideas with a beautiful,
flourishing serif font that has circular, seed-like details.

seedling

Home page

urture their
future

Benefits of eco-friendly,
organic baby products

our packaging can now be planted

scedling

I COMPANY = 18:30 -

© Instagam. & Y

Typography

Our main headings use the same font as the logo - Rachel
Regular. Al other text s in nunito, which is a contrasting
yet complimentary sans serif font that is more legible for
body copy, and with soft, friendly curves.

Rachel Regular

Nunito Bold
Nunito Regular
Nunito Light

Colour palette

We want to be different to the current eco-friendly
products out there, that typically use greens and dull
colours. So we went to the opposite end of the colour
spectrum, opting for warm, earthy tones that represent us.

Menu

scedling

About Us page

What we do

Visual style

Our visual style uses organic shapes inspired by nature,
fertility and seeds. Through a mixture of solid shapes

and outlines, our patterns can be formed in different
compositions to suit a variety of applications. This
illustration style works well with the typography due to the
colour palette tying everything together (as seen below)

seedling

scedling

eco-
friendly
products

Our most popular products

Organic Cotton Baby=
Grow in Brown Bear.

scedling
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Pick your packaging

Showing al products

Our packaging

All of the packaging is made from recycled paper
with seeds embedded within the paper, which can
be planted to grow various herbs and flowers, rather
than just throwing away the packaging.

The graphics are printed using sustainable and
natural inks, which makes the entire design eco-
friendly and bio-degradeable.

The typography is minimal, only stating what's
necessary, in order to compliment the more complex
background shapes and patterns.

social
seedling

Social seedling page

€arch all posts

Corme join our fittle
community of seedlings

Fraspms s onv e
o

Instagram Posts

Q ims

Instagram is a big platform for young adults
sharing their eco-friendly lives, and seedling can
reach a large audience through utilising this social
media app with product and brand updates, free
giveaways and trending photography.

Through targeted scrolling advertisements on
Instagram, using hashtags and showcasing their
products and values, seedling can reach even more
of their target audience directly.

Giftcards are also available
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Like what you
see?
Give us a bell.

Email
georgiaholden98@gmail.com

Welbsite
https://georgiaholden98.wixsite.com/portfolio

Instagram
https://www.instagram.com/georgia.may.
design/

LinkedIn
https://www.linkedin.com/in/georgia-holden-
8b4685171/



