Emily Oakes

Hello, welcome to my design portfolio.

emilyoakesdesign.co.uk eoakes.design@gmail.com 07818 230818


http://www.emilyoakesdesign.co.uk

Maths Curse

ISTD 2020 The Significance of Numbers

Brief To shine a new light on how numbers intertwine with our lives

Response

and give narratives to our experiences, both culturally and
theoretically.

A typographical interpretation of Maths Curse written by
Jon Scieszka and Lane Smith, which was originally aimed
at young children. It tells the story of a student who is
cursed by the way mathematics is used in everyday life by
exploring the significance of numbers. It observes the way
in which maths anxiety can affect children when faced with
a maths problem.
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Mary Poppins
Title Sequence Sequential Typography (Group Project)

Brief Create an opening title sequence for the reboot of either a
classic TV series or film from the past. Assume that the new
version is not just a straight update, but in some way takes a
new look at the format or subject matter.

Response An opening title sequence for Mary Poppins. The title
sequence reinterprets Mary Poppins as a horror. It was
produced through the use of shadow puppets to create a
sense of eeriness and mystery. It explores the idea of Mary
as a darker force, taking control of the children.

My contribution to the production of the title sequence was;

the main typography, the scenes/layout, the filming/editing
and the poster.

Link Title Sequence



https://www.youtube.com/watch?v=gNF0jA3B6aw&t=1s
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A Dog’s Tail

Utopian Tales The Poodle and The Schnauzer

Brief To select and respond to a chosen text from ‘Utopian Tales:

Response

Fairy Tales and Fables from Weimar Days.’

A children’s colouring book based on the tale ‘The Poodle
and The Schnauzer’ by Edwin Hoernle which shows the
everyday life of a dog in an ordinary day versus the everyday
life of a dog in a lock-down day. The format of the book is
a concertina to represent the time-line of the dog’s day. The
book portrays the control which humans have over dogs
and also shows the repetition, order and routine throughout
the dog’s day. It takes on the format of a colouring book

as it allows the humans to control the dog’s life further and
also allows the reader to interact with the book, making it
more interesting.
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Ordinary Day




Ordinary Day - Colouring Book

IIlustrated by Emily Qakes
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Menopause

Dragon Rouge

Brief

Response

Link

Take On Taboos

To choose a societal taboo and create or choose a brand to
break it with and get people talking.

A menopause campaign which aims to educate and equip
women, and their family, friends, colleagues and employers,
about the menopause. It has been designed to change

the stigma around the menopause and open up potential
conversations about the menopause, across a range of
different people.

Radio Advertisement



https://www.youtube.com/watch?v=TubaSe9X2S0
https://www.youtube.com/watch?v=TubaSe9X2S0
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'to stop losing your keys

be cooler in summer

save on your water bill

save on loo roll

save on lube

acing for the right reasons

see the light at the end of the tunnel

to fund her Menopause,
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CHOOSE T0 FUND
HER MENOPAUSE!

Over half of the population go through menopause,
yet most of us don't know much about it.

Let's choose to change that.

What we want.

For you, whatever gender, to become

1. menopause aware, by empowering you
with knowledge so that you feel
comfortable and confident to talk
openly about menopause.

Get involved.

2 To raise funds for more research into the
@ menopause so that globally, we can
become menopause aware.

Choose to talk more
openly about the
menopause,

it's normal!

Join the movement.

We have chosen to set up the O! My! Menopause!
campaign to educate and equip family, friends
and employers so that they are able to support all
women who are going through the menopause.

[Home.

Join the movement.

We have chosen to set up the O! My! Menopause!
campaign to educate and equip family, friends
and employers so that they are able to support all
women who are going through the menopause.

What on earth is
happening?

Know the symptoms.

Choose to fund
her menopause!

We need you to help fund more, in depth research
into the menopause, so that women can have a
better quality of life when they are going through
the menopause.

Monthly m

£5 £15 £30

or

£ Other amount

#ChooseHerMenopause

Show your support by signing our pledge
#ChooseOurMenopause:

First name*
Last name*

E-mail*

Choose to sign the pledge.

Get social.

<|

B £

@omymenopause @omymenopause @omymenopause



The Seed

D&AD Typographic Notes: The Empowerment of Music

Brief To create a typography-first campaign with both physical and

digital elements to inspire your audience to discover more
about an issue(s) and, where relevant, spark a call to action.

Response The campaign aims to raise awareness of climate change

Link

and how people are destroying the planet, by informing the
target audience about the effects of human activity on the
climate and the environment in which we live. The concept
utilises distortion within the typography to convey how we
are gradually destroying the planet if we continue with our
damaging actions. The final outcome takes on the form of a
receipt which aims to educate the audience about the cost of
their destructive actions on the environment.

Instagram Advertisement 1

Instagram Advertisement 2



https://www.youtube.com/watch?v=Q_lc-dIEQq4
https://www.youtube.com/watch?v=Q_lc-dIEQq4
https://www.youtube.com/watch?v=FM8WyZzOHBI
https://www.youtube.com/watch?v=FM8WyZzOHBI
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THE
SEED

EOQD: @1/87/2029
EARTHS NEEDED: 1.7541729706

TONNES OF EMISSIONS
PRODUCED BY THE

TRANSPORT SECTOR 1700000.00
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THE
SEED

AURORA
EARTH: CLUSTER
LANIAKEA SUPERCLUSTER
MILKY WAY GALAXY
0" LATITUDE

EOD: 01/07/2029
EARTHS NEEDED: 1.7541729706

KILOGRAMS OF CARBON
WHICH ONE POLYESTER
SHIRT PRODUCES

TONNES OF CLOTHES SENT
TO LANDFILL EACH YEAR 300000.00

AMOUNT OF MICROFIBRE

PLASTIC FIBRES RELEASED

INTO THE ENVIRONMENT

FROM ONE WASHLOAD

OF CLOTHES 700000.00

TONNES OF CO2 WHICH
THE FASHION INDUSTRY
ARE RESPONSIBLE FOR 1715000000.00

TONNES OF C02
PRODUCED EACH YEAR
BY WASHING CLOTHES 3300000000.00

TONNES OF CO2 BY 2050

Send message

THE

SEED

AURORA
EARTH: CLUSTER
LANIAKEA SUPERCLUSTER
MILKY WAY GALAXY
0" LATITUDE

EOD: 01/97/2029
EARTHS NgEDED: 1.7541779706

KILOGRAMS oF CARBON
WHICH ONE POLYESTER
QUIRT PRODUCES 550

TONNES OF CLOTYES SENT
TO \A\OFI\\ EACH YEAR 3@900@,@0

AMQUNT of MICRg/Z3RE
PLASTIC FIBRES RELTASED

INJO TWE FAVIRONMENT

FroM ONE WAGHLOAD

OF CLOTHES 7000 g0

TQINES OF 02 iICH
THE FASNTON CNDICTRY

ARE RESPONSIR,f RoR T7wane.-q)

TQE <X <02
PROWCES) EADY YER
BY (ASKING CLOTUES 330000099 ()

@ Send message

PRODUCED BY CLOTHING
IF DEMAND GROWS AT THE
CURRENT RATE 3978000000.00

CUBIC METRES OF WATER
USED EACH YEAR WHEN

PRODUCING COTTON 93000000000.00
CO2 LEVELS

SAFE LEVEL : 350PPM

CURRENT LEVEL : 415.26PPM

IRREVERSIBLE LEVEL : 450PPM

CHANGE DUE NOW

kkk Fekkkok Fekskek ok Kok ok okok Fekkkok

JOIN US AND SAVE OQUR PLANET TODAY
This visit could have earned you

5 STARVECARD points.
To join, visit theseed.com/starvecard.

17541729706
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CV

Education

BA (Hons) Graphic Design
University of Lincoln
2017 - 2020

A-Levels
The Long Eaton School Sixth Form
2015-2016
Mathematics
Photography
Art & Design (BTEC)

GCSE’s
The Long Eaton School
2000 - 2015

11 GCSE's A*-C

Including Mathematics, English and Science

Work Experience
Wyatts Elvaston Castle (Cafe Assistant): 2018 - Present

Tasks for the job included; wayfinding/signage, managing a team, sales of products
in retail, time keeping, customer relations, handling money, working under pressure,

food preparation, waitress, taking orders and long hours.

Betsy Spence Ltd. (Sales Assistant): 2018 - 2019

Tasks for the job included; creating signage, sales of products in retail, time keeping,

customer relations, handling money, cashing up at the end of the day, opening and

closing the store, working under pressure and food preparation.

Raynesway Tile Warehouse (Sales Assistant): 2016 - 2017

Tasks for the job included; sales of products in retail, time keeping, customer
relations, interior design of displays, handling money, working under pressure,

processing orders and stock control.

Key Skills

Working in retail has taught me about decision making and customer relations, as
well as helping me heighten my organisation skills. | am a reliable and committed
team worker who can organise my time effectively to manage jobs simultaneously.
Specific design tasks have allowed me to better my hand-lettering, signage and
interior design skills. | approach all my work with confidence and take a positive

approach to any situation.

Extra curricular activities include the university ski team, volunteering at Oxfam

and playing musical instruments, including the flute and guitar.

Software Skills

From working on different adobe programmes, | have acquired a competent range
of software skills particularly in InDesign, lllustrator, Photoshop and XD, and a good

knowledge of After Effects and Premiere Pro.

Contact
Mobile

07818 230818

Email

eoakes.design@gmail.com

Website

emilyoakesdesign.co.uk

Instagram

@emilyo.design


http://
http://www.emilyoakesdesign.co.uk

