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o I STD

Approach: A typographic concertina in response to the live brief
titled ‘The Significance of Numbers’. The focus of this
response was to the significance of the number zero.
The minimalist layout designs and colour scheme aim
to reflect the idea of zero being the ultimate minimum,
nothing. Each zero and letter ‘o’ is cut out to visually
represent the idea that zero is nothing.









Development The exploration of other print media including acetate to further represent the idea of
work:  nothingness. As well as including a number of black pages with screen-printed text for the
section title spreads to create hierarchy, to indicate the start of a new section.



Project:

Approach:

YGN STUDENT
AWARDS -
HMV BRIEF

The purpose of this project was to re-imagine HMV
stores for an 18-24 year old target audience. The
responding concept is an area within the stores where
customers can make their own custom vinyl records. This
aims to entice the target audience to purchase physical
music media as it is personalised.

The space includes; the machine where the vinyl's are
made, tablets for customers to select songs and design
the disk and covers, a listening areq, a gallery for the
best vinyls of the month (voted for by customers), and
a collection of all the records made by customers which
allows other customers to listen to or buy them.









Project:

Approach:

THE DESIGN
BRIDGE -
DOG'S
BOLLOCKS
AWARD

A poster campaign design called #BeAware. The
concept of the posters focuses on how language used
to describe sexual assault, such as ‘groping” and
‘fondling’ has clouded the public’s opinions of what
actually counts as sexual assault or not. The posters
explicitly describe various situations that could be sexual
assault. Aiming to make the audience to consider their
own opinion on whether the situation is sexual assault
or not and also consider other peoples opinions of the
situation. The posters highlight how context is important
in determining the appropriateness of an act, as well as
the subjectivity of what counts as sexual assault.

The redacted parts of the posters allow for the audience
to engage more by wondering what the end of the
sentence could be. The posters are actually animations
where the redaction bars move to cover and reveal
various ends to each situation. The simplicity of the
design by just using type and coloured bars is all that

is needed to communicate such an important message.
Any additional design would be unnecessary and
would distract the audience from the true message of the
campaign, which is making people more aware of what
is and is not appropriate. Therefore, hopefully reducing
the occurrences of sexual assaults.









Project:

Approach:

MOJO NATION
- GONGEPT

A board game redesign. The additional lines in the
logo represent the purpose of the game of piecing
together clues to think of a certain word. The hexagons
on the board design allows space for playing pieces
to be placed without covering the image. Simple icon
illustrations are used in a structured way within the
hexagons to allow for clarity and therefore optimum
interpretation by the players.
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Development A second colour palette for a more colourful game. Having more colours allows for easier

work:  categorisation of the different types of icons. A dark background colour also allows for more
clarity of the icons.

A hexagonal board to link to the hexagonal theme of the design. This design can also allow
room for the ‘Concept Cards’ to be placed in the middle for easy access to players.




Development A compact design concept to allow easy storage in compact accommodation in cities as well
work: s allowing easy transportation for players to take the game with them on trips.

A hexagon shaped box to link with the shaped theme of the board and to make the game stand
out from square boxes on store shelves .

Congepy = COMcgyr = CONggpy =



Project:

Approach:

UTOPIAN
TALES

A children’s book design adapted from the original story
Baberlababb by Oskar Maria Graf, 1927. A simple but
bold colour palette aimed at children between 3 and 7
years old. The colours draw the readers attention to the
various parts of the illustrations and also allow the black
lines of the rest of the illustration to stand out. These
colours also work well on a white background allowing
for a clean, minimal style. The strong typographic style
on certain spreads aims to visualise the power behind
the word ‘Baberlababb’. The large bold text also

aims to engage children as it prompts them to yell the
words, therefore making the book more interactive. This
engagement can occur whether the child is reading the
book themselves or a parent is reading it to a child.









~ HEART MUSIC
ART

Approach: Vinyl album cover design for Money by Pink Floyd.
The song paints quite a blunt, dark light on the concept
of money. A strong typographic approach explores
the metaphors within the lyrics and also reflects the
repetition within the soundscape and narrative of the
song. The colour palette is suggestive of the dark nature,
the danger that money can bring is highlighted with the
contrasting red.









Project:

Approach:

THE FUTURE
BRIEF TODAY

Packaging design for a fictional product using futuristic
technology, indestructible laundry detergent. The
circular logo aims to represent the laundry detergent
pods as well as protection with the additional lines. The
cylinder shape of the packaging was chosen to remain
consistent with a circular theme. The splatter shapes that
interact with the logo are inspired by spillages which the
product aims to prevent from ruining clothes.







Project:

Approach:

DIVINE
MAGAZINE

A collaborative editorial project, called Divine, that
responds to the theme of religion in the broadest
possible way. The spreads show a focus on the
argument of whether religion is superstition and
whether prayer works. The typography reflects the bold
statements being made.






Project:

Approach:

SOUNDS
EXPENSIVE

Watch box design without any surface graphics. |
focused on the material that it was made of and the
sounds that were made when it was opened and closed
to create packaging that felt and sounded luxurious.

A simplistic opening mechanism allowed for the lid to
elegantly slide up to reveal the watch and then close

to fit perfectly into the box to make a perfect cube. This
simplicity and perfect fit conveys the sense of luxury.






Project:

Approach:

PENGUIN
STUDENT
DESIGN
AWARD

Cover designs for Wonder by R.J Palacio, a book

for young adults that contains mature themes such as
equality. The first design is focused on the precepts
from the book. Each strip summarizes a character or
scene within the book. The second cover explores the
ideas of attraction and dispersion that are displayed
by the characters in the book, using iron fillings that
create beautiful patterns with their magnetic fields.
The third cover also explores the ideas of attraction
and dispersion for the same reasons, using balloons to
illustrate the attraction of certain characters as well as
adding child-like imagery to make it more relevant to

the book.

R.).Palacio

You can’t blend in when you were born to stand out






Project:

Approach:

NEWS OF THE
WORLD

A series of handmade posters in response to random
news articles. The first poster was in response to an
article about how there should be stricter guidelines and
harsher punishments for students who use technology to
cheat in exams. My opinion was that there is increased
pressure on students to do well in exams and this leads
them to cheat. Therefore what should be addressed

is what causes the students to cheat, such as parental
pressure.

The second poster was in response to an article about a
racial activist who had praised the work of a racist poet.
The poster reflects my opinion that the activist was being
hypocritical. The use of collage of newspaper articles
about racial activism as a background was to represent
how the activist in question had left that behind for their
own hypocrisy.



Project:

Approach:

LINCOLN RAIL
POSTER

The project was to promote the new direct rail services
between London Kings Cross and Lincoln. The poster
encourages visitors to escape the city and discover the
historic city of Lincoln.

More rail connections
between Lincoln and
London from May 2019.



ELIZABETH BRISBANE

Curriculum Vitae

Personal statement:

Education:

A highly motivated and creative third year student at the University of Lincoln. | am interested in
all areas of design including; editorial, games, UX and Ul, motion graphics and more. | am keen
to learn more about the various areas of design and expand my creativity and develop my skills.

University of Lincoln 2017-present

Graphic Design BA (Hons) (Predicted 1st).

Dissertation: A Discussion on How Society’s Increased Focus on Sustainability has Affected
Various Areas of Consumer Packaging Within Europe. Graded: 1st

* Able to take on responsibility as a result of being appointed leader of fundraising for the entire
final year degree show, which has also helped to increase organisational, time management
and leadership skills.

* Further developed sketching skills to be more accurate during various workshops throughout
the course to aid in the clear communication of ideas with peers and tutors.

* Collaborated on a number of group projects, including a magazine design brief. Working as
a team to create an informative, clear and well-designed magazine. Reflecting every team
member’s creative style through communication, conflict management and decision making.

* Participated in a number of design competitions such as; Penguin Student Design Award and
ISTD Award, where self-motivated creativity was key. As well as being adaptable in response
to constructive criticism.

* Building knowledge of brand awareness through various branding briefs. Such as developing
a new store concept for HMV to appeal to a certain age demographic through target
audience and brand research. Therefore, developing in depth research skills to thoroughly
inform designs.

* Various projects allowing the development of knowledge on how different colours, shapes
and fonts affect mood as well as the perception of the quality of the product, whether digital or
physical.

Loughborough University 2016-2017
Foundation Year: Art and Design (Merit).

Farlingaye High School Sixth Form 2014 - 2016
A Levels: Psychology (B), Biology (B), Fine Art (C), General Studies (C), AS-level: English Literature
(D).

Felixstowe Academy High School 2010 - 2014
GCSE’s: Mathematics (B), English Language (B), English Literature (A*), Double Science (A),
Religious Education (B), Geography (B), French (C), Physical Education (C), Food Technology (C).

Skills:

Software Skills:

Interests:

Communication: placement work enabled for the development of
communication skills to clearly and professionally discuss ideas and
problems in order to create solutions.

Initiative: conducting individual research to aid in group projects
where the team is struggling for ideas creatively. As well as
constructing the final outcome documents for all of the team
members work to be presented.

Ability to work under pressure: placement work allowed the
development of this skill through completing small design tasks of
correcting pieces of work in response to client feedback. This was
required in a short time frame in order to meet client deadlines.
Time Management: having a part-time job alongside university
required strong time management. Therefore organisation became
crucial and allowed for university deadlines to be met as well as
maintaining a professional work ethic.

Adobe (lllustrator, InDesign, Photoshop, Premier Pro, After Effects,
XD).

Microsoft Office (Word, PowerPoint, Excel).

Google Sketchup.

Participating in team sports such as cricket and tennis, as well as
going to the gym.

Graphic Design: creating website and app interfaces using
Adobe XD, re-branding existing products as well as creating
new brand identities, creating print layouts and experimenting
with typographic styles in free time as well as within projects at
university.

Interior design for residential and hospitality spaces. Creating
mood boards for inspiration and for own designs.



ELIZABETH BRISBANE

Curriculum Vitae

Work experience:

Achievements:

SOKA Studio, Placement (August 2019 — September 2019) Contact:

Gained experience in a Graphic Design studio environment by shadowing the CEO.
Experienced client meetings and learned about the business side of Graphic Design and the
process of client work.

Produced work for some of the clients, with the CEO’s supervision. Including the logo for Aspire
Day Services.

Further developed software skills by converting hand drawn sketches into digital vector forms
using Adobe lllustrator and transforming 2D vector designs into 3D concepts using Adobe
Photoshop.

Waitrose JLP, Customer Assistant

(Oct 2017 — October 2019)

My role at Waitrose is a customer assistant. Responsibilities are to provide excellent customer
service while handling cash and card payments. | am also responsible for restocking the shelves
at the petrol station and also ensuring the forecourt safety.

Marks and Spencer, Customer Assistant

(September 2015 — January 2016)

| worked in both the Food and General Merchandising departments of the store. Responsibilities
were to stock check as well as customer service and checkout work.

* Active team member of Suffolk County Girls Cricket squad for 6
years, mentoring junior members during my last two years.

* Member of Felixstowe Ladies and Copdock Ladies Cricket clubs
from 2009 until 2016, captain of the Felixstowe Girls under 13's
cricket team which allowed experience in a leadership role by
supporting the team and encouraging them throughout the games.

26 Maybush Lane,
Felixstowe,

Suffolk

P11 7NJ

Email to: elizabeth.brisbane@outlook.com

07808646083

References available on request
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