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Eleanor Webb CV

I have just completed my final year of study at the University of Lincoln,

where I have been working towards a BA in Graphic Design. The next
pages are an insight into my thought process and are a selection of my
work from projects at University. I approach design briefs with an open
mind, considering what is essential to form a suitable result. Studies of
designers, development of sketches and idea generation are all involved in

my hands-on working process to achieve an effective solution.

Education

BA (Hons) Graphic Design
University of Lincoln
Predicted 1st

2017 — 2020

University of Cambridge Business Course
August 2018

I gained a place on the University of
Cambridge business summer programme
last year, which was an irreplaceable
experience. The course was fascinating

and provided me with a great knowledge
into how businesses work and the world of
entrepreneurship.

A Levels
2015 — 2017 Norwich School
Graphic Design A* French C History C

Whilst at Sixth Form I was awarded the
prize for design, 9 months after beginning
my studies. I think this award highlights my
personal drive to work hard to achieve good
results and also my positive attitude when
facing a new challenge.

GCSE
2013 — 2015 Thetford Grammar School
9 GCSEs A -C

Including Mathematics, Science and
English.

Software Training

I have a competent range of software skills,
particularly in InDesign and Illustrator. I
also have a good ability to produce work

in Photoshop, Adobe XD and After Effects
which I have learnt how to use whilst at
University and on design internships.

Design Experience
Graphic Design Intern
Cubiq June-July 2019
Farrows July 2019

Soka Studio August 2019

Last summer, I spent my University holiday
undertaking graphic design internships.
These were all an invaluable experience
as they exposed me to three differently
sized businesses. Whilst working at
these agencies, I worked on a wide
range of projects, from advertisements
such as; brochures and posters, to more
brand based deliverables, such as; logos,
illustrations and copywriting.

Whilst most tasks I was involved with
were design based or organisational, I
found being in a professional business
environment energetic and motivational.

Key Skills

The experience from my jobs to date have
provided me with invaluable skills in
decision making, customer relations and
problem solving. I am a organised and
positive individual, who is not afraid of
working hard. I love learning and jump at
every opportunity I am given to improve
myself and my work. Furthermore, I am
reliable and enjoy working with others
within a group. My extra curricular
activities include the University tennis and
yoga societies, as well as the Book Club. I
also love going on dog walks on my family’s
farm in West Norfolk.

Contact
Email: eleanor.ra.webb@gmail.com

Mobile Number: 07760 785658
Instagram: @elwebbdesign



A Taste Of Luxury

The Brief:

Place the brand John Lewis into the luxury sector through a new range
of products. Following my research into the company I found the main
characteristics of the brand were their focus on quality and partnership,
therefore, I chose for my new range to be an in-store experience, where
customers could create their own perfume using natural ingredients. Across
my touch-points I used clean photography of the various fresh perfume
ingredients throughout my campaign, to convey John Lewis’ focus on
quality, whilst still retaining the recognisable brand style.
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new personalised fragrance collection
only available in store at
John Lewis
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The new personalised fragrance collection.

Available in store only at John Lewis.
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Jasmine

That's what Megan's perfume is made of
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Abomination Eating

The Brief:

This project was my FMP of my degree, which was a response to my
dissertation. Arguably the period where technology was at its peak, the
1980s saw a massive shift in the way food was produced and eaten, with the
introduction of frozen and ready meals. This concept was the basis for my
FMP and I have aimed to create a brand with revolutionary technology but
with nostalgic references, so it would have fit in both the 1980s and currently.
Using modern innovative scientific processes, Abomination Eating creates
meat-based products in a lab, which are made from multiplying animal
stem-cells to form muscle like tissue. This means there is no animal cruelty
involved, so can act as a vegan/meat alternative.






JUICY & TENDER

STEAR

FILLET

SCIENTIFICALLY PRODUCED
BY MULTIPLYING STEM CELLS.
WE ARE THE FUTURE OF FOOD.
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abomination.eating

334 211K

Message

ABOMINATION EATING

The first ever meat made from stem cells.
We are the future of food.
abominationeating.com

HUNTER? GATHERER?
WHO GIVES A F*CR
YOU CAN EAT THIS

JUICY,
TENDER &
SUCCULENT

ETHICAL EATING
REVOLUTIONISED

o ¢ =+*% FOOD REIMAGINED

TRICK YOUR TASTEBUDS TODAY WITH ABOMINATION EATING
THE FIRST EVER SCIENTIFICALLY PROCESSED MEAT
ABOMINATION EATING.COM
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OUR SIGNATURE RANGE

‘Chicken’ Pieces ‘Steak’ Fillet

DISCOVER MORE

TRICK YOIIR TASTFE BIIDS TODAY




Elmwood

The Brief:

Design agency Elmwood and their ‘Invisible Inc.’ brief was to create a brand
to help launch a sense control device, which would allow users to alter their
sensory experience. The concept I created within this was to help create a
calm atmosphere and reduce anxiety, so users would no longer be agitated
by their physical surroundings. I named and created the new brand ‘Bubble’,
which reflects how anxiety often makes you feel like you are trapped within
your own world. Bubble’s key brand values are being approachable and
engaging, and the product is aimed at generation Z, therefore the brand needed
to be visually dynamic, have a friendly demeanour whilst dealing with a
sensitive topic and yet be straight-forward. This is reflected in the friendly
humanistic illustration style, colour palette and organic shapes that I created.






bubble

welcomes you
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W alt get aroous ineverydsy sitlations Bubble is the key to keeping
your calm and atiowing you to ambrace your surrcundings:

: Intrigued?
Find Out More at Bubble.com




Utopian Tales

The Brief:

The Utopian Tales were written by a group of Socialists and Communists
during the Weimar Republic period and are all a comment on society.
I chose to explore the tale of the Poodle and the Schnauzer, written by
Edwin Hoernle in 1920. Hoernle was one of the founders of the German
Communist Party and was involved within education. I chose to create
an illustrated concertina book, which is reminiscent of children’s books
now. This is a juxtaposition to the tale itself, as it is somewhat morbid and
deep. This book arts method allows the illustrations to flow from spread
to spread, as if revealing a time-line of events. It also means spreads
can be viewed normally page by page, or as a collective. The stylistic
inspiration for my illustrations came from matchboxes from the Weimar
Republic period.
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"THE POODLE &
THE SCHNAUZER

by Edwin Hoernle










D&AD: Peregrine

The Brief:

For the 2020 D&AD New Blood project, I chose to explore the VBAT X
Superunion brief. The challenge was to imagine the identity of a local bike
hire scheme in a city of your choosing, with a focus on what bike hire can
offer someone in the city and the experiences they could encounter. I chose to
base my scheme in my home town of Norwich, Norfolk. Peregrine is a cycle
hire scheme which encourages exploring the hidden gems and heritage of the
city. It is an GPS, app based scheme which offers a pay as you use scheme,
so is ideal for tourists or families. Visually, Peregrine uses a monoline style of
illustration throughout the brand identity. This takes inspiration from sewn
patches you get after a hike, therefore providing a sense of adventure.
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Fancy a Tour?

view our routes

Explore the Independent

Balow is our sugested muate o explone the
et Morwich has to offer. From the river, to
srmall cofies, thes loop will allow you to
discover all the hidden gems.

Click on any of the cots to explom the dghts
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Welcome Back!

username

passworg

Welcome to Peregrine

Tell Us A Little About Yourself

full name

password

create account

ed sghine

Let’s Go Explore!

Yay! You found o bike
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Let’'s Go Explore!

What Exactly is Peregrine?

Fancy a Tour?

view our routes
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Unlock A Bike

Hey I'm Stephanie!
I'll be your ride today.

miﬂgiém

Let’s Go Explore!

Your nearest bike is O2km away.
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Nice to meet you,
we're Peregrine.

Let’s Go Explore!




Pereghine

m— CYCLING =

Pereghine

Peregrine Cycling
Norwich Lanes

01234 567890
enquire@peregrinecycling.com

_ . Explore the hidden gems of Norwich
peregrinecycling.co.uk &

With the all-new bike hire scheme.
Located in the Lanes, Pottergate.
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Thank You.




